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EXECUTIVE SUMMARY

The ongoing development of celebrations and occasions as a large industry around the globe 

implies that the administration can never again be ad hoc. Big occasions and celebrations, 
largely affect their networks and, now and again, the entire nation.

Each industry, philanthropy, society and gathering will hold occasions of some sort/estimate 

so as to showcase themselves fund-raise or celebrate. By consolidating out-dated qualities, 
going the additional mile.

A FRAMED STORY is an equivalent open door business making ability and opportunity and 

its items accessible to enable its clients to design their very own occasions. Goody pack (total 
units for their occasion), making facilitating a get-together snap, directly down to the 

refreshments. Aims intend to be the number one main assets for any event. In this entire 

business plan we describe our . industry to expect to pick this business. We likewise 

extensively decide our services and facilities we give to our customers.

We will, charge our customers a very cost effective margin thus they will get satisfy with our 

services and professionalism and will become our regular client. We have also defined 

marketing plans, improvement plans and task plans for this business plan.

We attempted to decide our breakeven analysis hence we are glad to say that we can recover 

our original investment within the first year of operation. In the last and final portion of this 

report we have provided our financial plans and projections, along with risk and 

opportunities of our business.

In a consistently changing quick paced world, achievement whenever dictated by great 
decisions for enduring (long lasting) impacts. Communication and presentation is basic. A 

framed story endeavor to be the best selection of customers by facilitating their occasion 

arranging load. Through professionalism and being consistent with our work we guarantee a 

stress, hassle free and bother free occasion at a sensible and affordable budget.
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Keeping tuned in to the requirements of the market , using the most recent innovation and 

patterns, all while guaranteeing the customer gets the individual consideration they merit is 

the vision and every day mission of A FRAMED STORY.

2


