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1 

 

Abstract 

Demands and utilization of the technologies are continuously increasing and the key 

purpose of this research work is to identify and analyze the impact of social media in 

the dissemination of information in higher education institutions. In this research, the 

breadth of the investigation is carried out at Bahria University and through the help of 

the collective tools and techniques, investigation on the online admission process is 

carried out. In the context of this research, a sequential research methodology based on 

the agile mechanism is utilized. Both quantitative and quantitative research aspect is 

carried out. 

The key results demonstrated that social media technology has played an important role 

in the execution of online admission processes. However, the success of the social 

media campaign is associated with the paid solution media campaigns. It is suggested 

that there needs to be integration of effective communication channels and increasing 

automation of business processes.   
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