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Abstract

This research is taken on for investigating the impact of religiosity on investment decision

makingof investors in Pakistan. The study is conducted with the help of quantitative research

method in which questionnaires are used for analysing the relationship between variables. The

presentresearch includes Religious Education, Current Issues, Products with Sensitive Elements

and Islamic Financial Services as independent variables. Moreover, investment decision making

is taken as dependent variable. The study has publicised that there is a significant relationship

betweenreligiosity and investment decision making of investors. This research depicts that most

of investors in Pakistan takes important investment decisions on the basis of current issues and

Islamicfinancial services.
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