
EFFECT OF GENDER ON CREATIVE CLIMATE OF AN
ORGANIZATION

Maria Asghar

Enrollment No: 01-246161-006

Supervisor: Dr Tamim Khan

A thesis submitted to the Department of Engineering Management, Faculty of

Engineering Sciences, Bahria University, Islamabad in the partial fulfillment for the

requirements of a Masters degree in Engineering Management

January 2018



ABSTRACT

Role of gender in firm creativity and innovation, especially in engineering firms,

is well discussed and researched with multilevel lens. Creativity and its demand is

well addressed according to organization's needs. Different genders and their status

in firm the transformation is analyzed in this paper. It focused on factors hindering

gender from firm upheaval. Aspects like information sharing, networking, intrinsic

motivation and learning culture will be highlighted, these will be independent

variables. Creative culture will be our dependent variable. This research intended to

explore all possible ways these dependent variables effects creativity of a firm.

Quantitative research is conducted to prove our hypothesis. The questionnaire was

used as an instrument to gather data and different statistical methods were applied

to build an argument. According to our results female gender lag behind in creativity.

For future implication many more arenas of this field like psychological factors and

newly explored genders can be discussed.

Keywords: Learning culture, creative climate, gender, intrinsic motivation.



TABLE OF CONTENTS

APPROVAL SHEET 2

CERTIFICATE OF ORIGINALITY 3

ABSTRACT 4

COPYRIGHT STATEMENT 5

ACKNOWLEDGEMENTS 6

DEDICATION 7

LIST OF FIGURES 10

LIST OF TABLES 11

CHAPTER 1 12

INTRODUCTION 12

1.1 Motivation 12

1.2 Background 12

1.3 Problem Statement: 12

1.4 Scope 13

1.5 Purpose of Study 13

1.6 Main Contributions 14

1.7 Thesis Outline: 14

CHAPTER 2 16

Literature Review 16

2.1 Creative Climate and Creativity 16

2.2 Effect of Gender 17

2.3 Theoretical Framework 18

CHAPTER 3 21

Research Methodology 21

3.1 Research design: 21

3.2 Respondents: 21

3.3 Sample Size: 22

3.4 Sampling Technique: 22

3.5 Data Collection: 23

3.6 Data Analysis: 23

CHAPTER 4 24



Results and Discussions 24

4.1 Descriptive statistics: 24

4.2 Frequency: 25

4.3 Psychometric Test/Reliability: 27

4.4 Normality: 29

4.4.1 Skewness and Kurtosis: 29

4.4.2 Histogram: 32

4.5 ANOYA: 37

4.6 Correlation: 37

4.7 Regression: 39

4.8 Process: 40

4.9 Path Model: 41

CHAPTER 5 45

Conclusion and Future Work 45

5.1 Conclusion 45

5.2 Conclusion 46

5.3 Limitations 47

5.4 Future work 47

REFERENCES: 48

APPENDIX 50


