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ABSTRACT
The literature of this research work having the objective to identifying the social

media as tool for creating Social reforms amongst youth where the targeted sample

would range from 20-25. The research relays on the methodology of quantitative study as

the results are more accurate to the present time. The topic was undertaken to study the

relevance and importance ofSNS mainly Facebook in today's time and does the youth

believe in Facebook being able to provide a platform to voice the unheard and with

response bring change.
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