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1. Abstract 

The primary goal of this endeavor was to build an online store 

that caters to the specialized needs of photography and 

videography professionals in Pakistan. Ibazaar.com is aimed to 

help photography and videography professionals to do the 

following: 

  Search and Buy cameras and accessories 

  A single platform where users can find related reviews 

and tutorials for relevant  products 

The target market will include professional photographers and 

videographers and revenue will be generated by selling cameras 

and accessories and using sponsored marketing campaigns and 

third party advertisements. 

Following are a few things this project aims to accomplish. 

• A minimalist yet attractive and simple to use Graphic 

User Interface that enables users to spend more time 

on the website 

• Users to explore products according to their 

specifications and use in relevant fields such as 

wedding photography and videography, studio 

photography and videography, documentary production, 

run and gun / Electronic News Gathering style 

shooting, video logging, online live streaming, short 

film production etc 

• Users to compare primary specifications of different 

models of products 

• Users can find tutorials and reviews of relevant 

products from the internet in one single location 


