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ABSTRACT
Frozen foods have provided a great relief for convenient oriented people, its time saving attribute 

and ability of sustaining for longer duration has made many lives easy and comfortable. Those 

who are very busy in their professional routine and hardly get time in engaging cooking in a 

traditional manner and hate to prepare food from the scratch so frozen foods have become a great 

help to these people as an alternative to traditional style of cooking.

The Purpose of presenting this research thesis is to identify the consumption level of frozen 

foods among working class ladies in Karachi and also to highlight the importance of time in the 

life of professional working class ladies in Karachi.

The aim of conducting this research is to identify how frozen foods have transformed a women’s 

life style, and what status frozen foods hold in Karachi? And to find the answers to the questions 

like “are frozen foods items successful?” What is the consumption rate? What age group prefers 

the most? What are the expectations of the consumers? How much frozen foods have impact on 

lifestyle of women?

In order to achieve the target this research thesis is divided in to 5 parts and to provide wide and 

accurate results of this study extensive research has been done and finding of the research are 

presented in graphical manner to make this research thesis an effective reading material.

The information is used in this thesis is based on personal research by gathering informative date 

from the internet, and doing surveys , visiting working ladies in different organizations providing 

them questionnaires and conducting personal interviews as well.

In the end some recommendation are provided which may help frozen food industries in 

increasing sales and new product development.



TABLE OF CONTENTS

Introduction:..................................................................................................................................................9

Food:.............................................................................................................................................................. 9

Types of Foods..............................................................................................................................................9

Fresh Foods...................................................................................................................................................9

Frozen Foods:...............................................................................................................................................9

Definition of Frozen Foods.......................................................................................................................... 9

Why Frozen Foods?.........................................................................................................................................10

Background:.................................................................................................................................................... 10

Evolution of Frozen Foods:............................................................................................................................ 10

Benefits of Frozen Foods................................................................................................................................11

Frozen Food Industry in Pakistan:.................................................................................................................. 12

Working Women In Pakistan:........................................................................................................................ 13

PROBLEM STATEMENT:............................................................................................................................13

SIGNIFICANCE OF THE STUDY:.............................................................................................................. 13

SCOPE OF THE STUDY:..............................................................................................................................14

LIMITATIONS:.............................................................................................................................................. 15

DELIMITATIONS........................................................................................................................................... 15

Purpose of the study:....................................................................................................................................... 17

Purpose of Investigation:.................................................................................................................................17

Respondents to the study:................................................................................................................................17

Research Instrument:................................................................................................................................... 18

Place of Research............................................................................................................................................ 18

Source of Data:.................................................................................................................................................18

FOREIGN LITERATURE:........................................................................................................................ 20

The Start of Revolution in food Preservation:................................................................................................20

The Process of Preserving Frozen Foods:......................................................................................................20

Frozen Foods in western Markets.................................................................................................................. 21

Private label is getting stronger in Frozen Food: Article............................................................................. 21

Western working class Ladies Cooking Issues :............................................................................................22

Consumer Trend Report: Summary............................................................................................................... 22

Consumer Shift From Fresh Foods to Frozen Foods :.................................................................................. 23

Factors Driving working women to convenient foods:............................................................................. 24



Fresh or Frozen Food which is more Nutrient: Article.............................................................................25

Do Frozen Foods cause Crohn’s disease?..................................................................................................... 26

DOMESTIC LITERATURE:.....................................................................................................................27

Frozen Food Market in Pakistan:...................................................................................................................27

Growth of Frozen Foods In Pakistan:.............................................................................................................28

Pakistani Working Class Ladies Cooking Issues:......................................................................................... 28

Time Management: Life in the “Fast” lane: Article......................................................................................29

Rising Frozen Food demand: Article...................................................................................................... 30

Working Women and Metropolitan Importance of Karachi.................................................................... 32

Summary:....................................................................................................................................................32

Gaps to Bridge:........................................................................................................................................... 33

Area of Further study:................................................................................................................................ 34

Presentation of Analysis................................................................................................................................. 36

Summary of the Findings:.............................................................................................................................. 56

Conclusion:......................................................................................................................................................58

Recommendations:..........................................................................................................................................59

Questionnaire..................................................................................................................................................62

Works Cited..................................................................................................................................................... 66


