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ABSTRACT

Purpose: The fundamental aim of this study was to evaluate the impact of Genuine 

product quality remains fundamental to consumer’s life as the relations opening point 

to the brand loyalty.

Methodology/ Sample: This research thesis puts frontward the overall impact of 

genuine product quality of cosmetic industry for the consumer/ brand loyalty. It is the 

fact that product quality and brand loyalty are associated to brand equity. Sample size 

150 customers was used who purchases products from different places. This approach 

focuses on the sources of genuine product, quality, brand loyalty, image/ perception, 

recognition and recall on the population sample of those who have experienced 

counterfeit products in their life. It is very essential to know the need of product 

quality on high association for all consumers and marketers. To analyze the data, 

Regression, ANOVA and Correlations tests were applied.

Findings: It is further pertinent to mention that, the purchase of a genuine product and 

its quality leads to the safety of customer in term of both health and cost, because 

counterfeit products are not manufactured as per standardized system so they causes to 

harm for consumers. So to understand the consumer’s demand, the genuine product 

manufacturers should introduce the ways to identify the genuine product and they have 

to develop strong strategies to care the consumers, and the in response brand loyalty 

will automatically increased.

Practical Implications: Especially genuine products manufacturers have to focus on 

their supply chain management process and strengthen the distribution channels to 

create and increase product quality to build consumer/brand loyalty.

KEYWORDS: COUNTERFEIT, PRODUCT QUALITY, GENUINE PRODUCTS, 
BRAND, RECOGNITION, RECALL, CONSUMER/ BRAND LOYALTY, BRAND 
EQUITY, BRAND PERCEPTION, PROMOTION, SUPERSTORES, 
SUPERMATKET.



TABLE OF CONTENT

Topic No Topic Page No

Introduction 01

1.1 Background of the Study 02

1.1.1 Aim and objective of the study 03

1.1.2 Conclusion 04

1.1.3 Problems Identification 04

1.1.4 Problem statement 04

1.1.5 Study Limitation 04
1.2 History of counterfeiting 05

Literature Review 07

2.1 Local Literature Review 07

2.1.1 Counterfeiting in Pakistan 08

2.2 Counterfeiting in Neighbor countries 10

2.2.1 Counterfeiting in China 10

2.2.2 Counterfeiting in India 10

2.3 Counterfeiting in Developed Countries 11

2.3.1 Counterfeiting in United States of America 11

2.3.2 Counterfeiting in Japan 11

2.4 ACIF Pakistan 12

2.5 Role of media creating 13

2.6 Role of Government and Law 13

2.7 Concept of branding 14

2.8 Brand Equity 15

2.9 Brand Quality 16

2.11 Consumers attitude toward counterfeits 18

2.12 Effects of brand loyalty 18

Research Methodology 20



3.1 Research Model/ Hypothesis 21
3.2 Research methodology 23

3.2.1 Nature of the study 23

3.2.2 Model of Investigation 23

3.2.3 Researcher involvement 23
3.2.4 Time line 23
3.2.5 Population 23
3.2.6 Data Collection of Research 23
3.2.7 Data Analysis Procedure 25
3.2.8 Ethical Considerations 25

Data analysis 26

4.1 Demographic Data Analysis 27
4.2 Research Data Analysis 32

Findings, Conclusion and Recommendations 54

5.1 Discussion and Findings 55

5.2 Conclusion and Recommendations 56

5.3 Guidelines to purchase Guanine products 57

References 59

Appendixes

Appendix A 63
Appendix B 64


