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Abstract

purpose of the Study:

The aim of the study was to evaluate the impacts of incentives given by the mobile money 
transferring companies in Pakistan. And to figure out how successful micro-payment 
technique is so far. Mobile money transferring companies are giving many incentives such as 
free minutes, SMS, MMS and MB download against using mobile money transfer. The 
analysis is based on their impacts on the market. Instead of evaluating all the operators, 
research was confined to Mobilink'sMobicash only.

Research Method:

A brief questionnaire was made and circulated through electronic media and response of 100 
individuals was evaluated. The respondents belonged to different age groups, both genders 
and different social backgrounds. The sampling technique used is convenience. Convenience 
sampling is the easiest and economical technique. And the sampling type is non-probability.

Findings:

The analysis clearly suggested that the incentives given by mobile money transferring 
companies are directly proportional to the number of transactions made. The greater the 
incentives the more customers will attract towards the money transferring company.

Practical Implication:

Telecommunication industry encounters a strict competition between the operators. So, if an 
operator wants to survive in this situation, it has to bring continuous innovation in the 
products offered. Nowadays, one of the most successful product of mobile companies is 
mobile money transferring which is quite popular worldwide. In order to attract moie and 
more customers different attractive packages should be introduced with time.
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