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ABSTRACT

Purpose — The major purpose of this journal is to identifying the key determinants of vendor 

selection and their Impact on Procurement in Pharmaceutical Companies in Karachi. 

Furthermore, to get an idea that which factors of vendor selection are more important for the 

Pharmaceutical companies these days for the smooth process procurement.

Design/methodology/approach - There are different determinants of vendor selection defined 

in the literature. Moreover, the importance of each determinant is also defined. The collection 

and gathering of data has been done with the help of a questionnaire. The questionnaire has been 

divided into two sections. Section A relates with the general demographic section and section B 

relates with the key determinants of vendor selection. 8 different Pharma companies were 

selected and all the respondents were from the Supply chain, Logistics and Procurement 

Departments which have direct relation with the vendor selection. Total 100 respondents were 

received. Analyzing has been done with the statistical methods though SPSS software. Graphs 

and tables were used in descriptive analysis and correlation method has been used in inferential 

analysis so that hypothesis can be tested easily.

Findings — The general finding from this research is to identify the different factors of vendor 

selection having an impact on procurement. It has been concluded that price, quality, technical 

capability, service level, past performance, financial stability has more impact on procurement 

apart from the other important factors.

Practical Implications- The outcome of this journal can be helpful for the Pharma companies 

for vendor selection. It elaborates which determinants should be focused more when company 

goes for vendor selection and which factors have more impact on procurement.

Keywords- Vendor Selection, Procurement, Pharmaceutical Companies, Key Determinants of 

Vendor Selection, Karachi.

Identifying the Key Determinants of Vendor Selection and Their Impact on Procurement with a Focus on
Pharmaceutical Companies in Karachi | BIMCS



Table of Contents

ACKNOWLEDGEMENT.......................................................................................................................................................................................................... I

DEDICATION..............................................................................................................................................................................................................................II

ABSTRACT.................................................................................................................................................................................................................................Ill

CHAPTER 1.................................................................................................................................................................................................................................1

INTRODUCTION OF THE TOPIC AND STATEMENT OF THE PROBLEM.................................................................................................... 1

1.1 INTRODUCTION:............................................................................................................................................................................................................. 2

1.2 VENDOR SELECTION:...................................................................................................................................................................................................4

1.3 KEY DETERMINANTS IDENTIFIED FOR VENDOR SELECTION................................................................................................................ 5

1.3.1 COST...................................................................................................................................................................................................................................5

1.3.1.1 PRICE OF THE PRODUCT/GOODS.................................................................................................................................................................5

1.3.1.2 DISTRIBUTION COST............................................................................................................................................................................................5

1.3.2 QUALITY FROM THE VENDOR.......................................................................................................................................................................... 5

1.3.3 VENDORS ORGANIZATIONAL PROFILE......................................................................................................................................................... 6

1.3.4 VENDORS TECHNICAL CAPABILITY.................................................................................................................................................................. 6

1.3.5 VENDORS SERVICE LEVEL...................................................................................................................................................................................... 6

1.3.5.1 LEAD TIME...................................................................................................................................................................................................................6

1.3.5.2 DELIVERY SCHEDULE............................................................................................................................................................................................ 6

1.3.5.3 EASE OF COMMUNICATION............................................................................................................................................................................. 6

1.3.6 VENDORS PROFILE..................................................................................................................................................................................................... 7

1.3.6.1 RESPONSE OF CUSTOMERS............................................................................................................................................................................. 7

1.3.6.2 VENDORS FINANCIAL STATUS.........................................................................................................................................................................7

1.3.6.3 PERFORMANCE HISTORY/PAST PERFORMANCE................................................................................................................................ 7

1.3.7 RISK FACTOR................................................................................................................................................................................................................. 7

1.3.7.1 GEOGRAPHICAL LOCATION............................................................................................................................................................................. 7

1.3.7.2 POLITICAL STABILITY............................................................................................................................................................................................ 8

1.4 PHARMACEUTICAL INDUSTRY:...............................................................................................................................................................................8

1.4.1 PAKISTAN PHARMACEUTICAL INDUSTRY....................................................................................................................................................8

1.4.2 PHARMACEUTICAL COMPANIES OPERATING IN KARACHI................................................................................................................8

1.4.3 GROWTH WISE PHARMA COMPANIES OPERATING IN KARACHI.................................................................................................. 9

1.5 STATEMENT OF PROBLEM:.................................................................................................................................................................................... 10

1.6 SIGNIFICANCE OF STUDY:.........................................................................................................................................................................................10

Identifying the Key Determinants of Vendor Selection and Their Impact on Procurement with a Focus on
Pharmaceutical Companies in Karachi | BIMCS

IV



1.7 SCOPE................................................................................................................................................................................................................................10

1.8 ASSUMPTIONS............................................................................................................................................................................................................10

CHAPTER 2.............................................................................................................................................................................................................................11

REVIEW OF RELATED LITERATURE STUDIES......................................................................................................................................................11

LITERATURE REVIEW....................................................................................................................................................................................................... 12

CHAPTER 3.............................................................................................................................................................................................................................17

RESEARCH METHODOLOGY & PROCEDURES.............................................................. ......................................................................................17

3.1 RESEARCH METHODOLOGY................................................................................................................................................................................. 18

3.2 RESEARCH DESIGN.................................................................................................................................................................................................... 18

3.3 RESEARCH INSTRUMENT.......................................................................................................................................................................................18

3.4 SAMPLING METHOD................................................................................................................................................................................................ 19

3.5 SAMPLE SIZE................................................................................................................................................................................................................ 19

3.6 DATA COLLECTION...................................................................................................................................................................................................19

3.7 VARIABLES USED........................................................................................................................................................................................................19"

3.8 RESEARCH HYPOTHESIS........................................................................................................................................................................................ 20

CHAPTER 4.............................................................................................................................................................................................................................21

DATA ANALYSIS AND PRESENTATION..................................................................................................................................................................21

HYPOTHESIS TESTING...................................................................................................................................................................................................... 22

HYPOTHESIS 1................................................................................................................... ....................................................................................................22

TABLE 1.................................................................................................................................................................................................................................... 22

HYPOTHESIS 2.......................................................................................................................................................................................................................23

TABLE 2.................................................................................................................................................................................................................................... 23

HYPOTHESIS 3.......................................................................................................................................................................................................................24

TABLE 3.................................................................................................................................................................................................................................... 24

HYPOTHESIS 4.......................................................................................................................................................................................................................25

TABLE 4................................................................................................................................................... .................................................................................. 25

HYPOTHESIS 5.......................................................................................................................................................................................................................26

TABLES.....................................................................................................................................................................................................................................26

HYPOTHESIS 6.......................................................................................................................................................................................................................27

TABLE 6.....................................................................................................................................................................................................................................27

HYPOTHESIS 7.......................................................................................................................................................................................................................28

TABLE 7......................................................................................................................................................................................................................................28

HYPOTHESIS 8.......................................................................................................................................................................................................................29

TABLE 8.....................................................................................................................................................................................................................................29

HYPOTHESIS 9.......................................................................................................................................................................................................................30

Identifying the Key Determinants of Vendor Selection and Their Impact on Procurement with a Focus on
Pharmaceutical Companies in Karachi | BIMCS

V



TABLE 9..................................................................................................................................................................................................................................... 30

DETERMINANTS OF VENDOR SELECTION WHICH HAVE IMPACT ON PROCUREMENT...............................................................31

TABLE 10.................................................................................................................................................................................................................................. 31

GRAPHICAL PRESENTATION OF DATA...................................................................................................................................................................32

FIGURE 1.................................................................................................................................................................................................................................. 32

FIGURE 2...................................................................................................................................................................................................................................33

FIGURE 3...................................................................................................................................................................................................................................34

CHAPTER 5.............................................................................................................................................................................................................................. 35

DISCUSSION, CONCLUSION AND RECOMENDATIONS..................................................................................................................................35

5.1 DISCUSSION................................................................................................................................................................................................................... 36

5.2 CONCLUSION.................................................................................................................................................................................................................37

5.3 RECOMMENDATION AND FUTURE RESEARCH..........................................................................................................................................38

BIBLIOGRAPHY..................................................................................................................................................................................................................... 39

REFERENCES............................................................................................................................................................................................................................39

APPENDIX..................................................................................................................................................................................................................................41

QUESTIONNAIRE...................................................................................................................................................................................................................41

Identifying the Key Determinants of Vendor Selection and Their Impact on Procurement with a Focus on
Pharmaceutical Companies In Karachi | BIMCS

VI


