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ABSTRACT
Pakistan has turned into the third biggest nation on the planet that is sending out dates to 

whatever is left of the world and with legitimate consideration and fitting mediations this 

division can thrive complex. The date division offers considerable open doors for fares, wage 

and livelihood era notwithstanding monetary development of the nation, said an authority of 

Ministry of Commerce and Textile. Almost 50% of the creation of dates in Pakistan gets 

squandered and just 10 for each penny of the produce is sent out, exporters here have uncovered. 

Pakistan's dates plantations are spread more than 1.8 million sections of land of area in Sindh 

region and more than 85 million trees are having creation esteem in Khairpur and Sukkur 

districts.

Pakistan is the fourth biggest maker of dates yet fares are inconsequential on the grounds that 

preparing innovation and practices are primitive. As indicated by the United Nations' Food and 

Agriculture Organization, Egypt, Saudi Arabia, Iran, United Arab Emirates, Algeria, Pakistan, 

Sudan, Oman, Libya, China and Tunisia are the real date delivering nations of the world.

Research Methodology: For conducting this research report many interviews have been taken 

most of them are face to face or many are on telephonic. Available online news and reports are 

also taken in understanding the palm dates, varieties and its cultivation in Pakistan.

Research Findings: After interviews and visited on dates processing factories it was found that 

there are many performances gaps in Dates in Pakistan that are related to Planting material, 

cultural and international practices differ, colonization, lack of skilled workers, harvesting and 

post harvesting handlings, local and export markets and standardization of the dates.
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