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Abstract

The current study is aimed to address the problems faced by the suburban population of the
Pakistan. The non-availability of quality medicines and lack of modern health care facilities at
tehsil level are two main problems discussed in the study. The researchers were focused to
ascertain a business or commercial solution for these problems. The quantitative surveys from
the local people and observations helped them to come up with the remedy to these issues. It has
been found out from the project that establishment of the franchised health store in a tehsil will
be a major step in increasing the health standards at tehsil level. It will provide the better quality
medicines and side wise e-health services will be there to provide online checkups and medical

consultation.
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