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ABSTRACT 

The research study focused on the analysis of innovative 

financial products and their features introduced by the 

commercial banks . For detailed study and analysis , a sample 

of five banks was selected with regard to the rate of 

interest , security charges , repayment plan , cost of 

processing , security and any other collateral required , and 

procedures and paperwork involved , and the after sales 

service. A sample of 100 existing and prospective clients 

was selected and the questionnaire (9 items) was 

distributed . The response was 1 00 %. 

The analysis of the responses received showed that Union 

Bank , followed by Bank AL -Fa lah , was leading others in 

offering more attractive features of their products . 

Therefore they generated higher level of sales and 

clientele . Other Banks in the field can learn a few good 

lessons of strategic marketing from these leaders . 



TABLE OF CONTENTS 

ABSTRACT 

LI ST OF TABLES 

CHAPTER 

I . INTRODUCTION 

• Background 

• Broad Problem Area 

• Rational of the study 

• Problem statement 

• Research Questions 

• Objectives of the study 

• Definition of the terms 

I I. LITERATURE REVIEW 

I I I. METHOD 

• Sample 

• Instruments and measures 

• Procedure 

IV. RESULTS AND DISCUSSION 

V. CONCLUSION AND RECOMMENDATIONS 

REFERENCES 

iii 

lV 

1 

8 

20 

22 

70 

72 


	scan0001
	scan0002
	scan0003

