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ABSTRACT

The idea behind this research project iIs to investigate
foreign hair coloring brands and consumer preferences. In
Pakistani professional market different foreign hair
color brands are used and this research i1s iInitiated to
know their preferences regarding that particular foreign
brand.

As this study i1s descriptive In nature, various research
questions related to foreign color brands” attributes and
consumer preferences are developed. These were then
answered through collection and analysis of survey data
on basis of questionnaires. Both primary and secondary
data were collected to develop research questions,

research theory and results.

Females related to beauty salons or professional business
are surveyed which led to an interesting findings and
recommendation for companies regarding Tforeign hair
coloring brands preferences and consumers” expectations.
It is found that high quality, new innovative formulas,
technology, price, packaging, availability of foreign
brands, brand image and popularity, are more preferred;
apart of that seminars, demonstration, classes, workshops
and consumer awareness about the product is found to have

an influence on consumer preferences.



TABLE OF CONTENTS

PN N 1T A O TR 1
(] 1 1@ AN I 1O ]\ R v
ACKNOWLEDGEMENT ..ottt sttt e sbee s s b e s e e s sbb e s sba e s sbbe s sbeessabessneessanas Vv
[ S O ] 172N = R VI
LIST OF FIGURES ..ottt ettt e e sttt et e st e et e st e e e et e sete s s eteeseneeeereesareeas VI
CHAPTER L oottt ettt ettt e e et e et e et e et e et e et e ee et e eae e e et e e e aaeeesaeeeaaeeeseeeeerenereeaearenerees 1
TN 0016 Lo I [0\ TR 1
o T o I ad o] o] (< (A =Y 1
Lol F= IR 0] L= =TI=Y= U (o o [ 2

[ 0] o [T I F= L(=] 1T 0L RO 4
RESEAICH QUESTIONS ... eeiviciieie sttt sttt e e s b e e e e s be e st e s beeseesbaeneesbeeseesbeeneeseeeseeteaneeseenneens 4
LT Lol T 0 T=To T YO 4
DETINITION OF TEIMIS ..ttt ettt ettt ettt e e et e e ettt e e st e e sttt e e saatesessabeeessabbesesasaeaessrbeness 9

(OF o VA I = TR 11
LITERATURE REVIEW ...ttt ettt et e e st e s e e st e st e e st e steesteesanesenen 11

(O 1 I ! = RN 21
RESEARCH METHODOLOGY ... .oi ittt etee sttt e sttt s aa s s ate s s te s sab e s satessaba s saaeesate s 21

RS T= 11 4] o] [ 21
Sources of Data and Research INSIrUMENTS ..........cocveiiiiiiiie et 21

[0 To7=To [0 TR 22
CHAPTER 4 ...ttt ettt et e ettt e ettt e et e e e be s s et e e e bt s s ebeesabessbessabesssbessabessbessranass 23
RESULTS AND DISCUSSION .....ooiitiiictie ettt sttt te s st ae s sabe s sste s sab e s saaessabessnaessnre s 23
T U £ 23
ANalYSiS Of QUESTIONNAITE .......c.vivieiiiititii bbbt 24

(OF o A I TSR 32
CONCLUSION AND RECOMMENDATION .....oooite ittt et e ettt en e re s 32
(O10] 0 (6] (1157 10 SRR 32
RECOMMENUALIONS ...ttt e e s bt e e e s e st e e e e st e e e s s eb b e e s saabassesabeeasssbbasssabtassssares 34

YA o N1 ] G 34
L = N[O R 35
AAPPENDIIX Tl ettt ettt ettt e et e et e et e et e e et e e ettt e eae e e saeeeaaeeeseeeeareeeseeeeaaeeesreeennenerens 37
QUESTIONAIRE .....ccoe ittt ettt be et et et e te st e s besbe et e e e et e te st e s beeaeenee e enbeseesrenns 37

Vi



	SHEIKH FAHEEM AHMED
	Enrollment No: 01-121042-047
	HAIR COLORING THESIS 07 APRIL 2007.pdf
	ABSTRACT
	DEDICATION
	ACKNOWLEDGEMENT
	LIST OF TABLE
	LIST OF FIGURES
	CHAPTER 1
	INTRODUCTION
	Broad Problem Area
	Rational for Research
	Problem Statement
	Research Questions

	Research Theory
	Definition of Terms


	CHAPTER 2
	LITERATURE REVIEW

	CHAPTER 3
	RESEARCH METHODOLOGY
	Sample
	Sources of Data and Research Instruments
	Procedure


	CHAPTER 4
	RESULTS AND DISCUSSION
	Results
	Analysis of Questionnaire


	CHAPTER 5
	CONCLUSION AND RECOMMENDATION
	Conclusion
	Recommendations

	APPENDIX I
	REFERENCES

	APPENDIX II
	QUESTIONAIRE





