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Abstract 
 

This study is about the technological advancements and 

changes taking place and what impact it has on the service 

industry sector of Pakistan. This area of study interests 

me because it will provide a concrete analysis about what 

are the factors underlying the orientation in the service 

industry and what can be derived out of it whether it has a 

positive impact on the customer satisfaction or the service 

quality.  

 

For this study I will be using qualitative tools for my 

study and trying to correlate the results through cross-

sectorial studies in the service industry to better 

quantify the results.  

 

As far as technological innovation is concerned, it is not 

something that can be measured in terms of past trends 

since its constantly changing and technological change is 

but a non-stagnant variable. Quite often the term used for 

technological advancement in services is “technological 

innovation”. Here we’re talking about the current and 

future trends of services. In my study I will try and 

correlate the behaviors and appeals associated with the 

trends in service industry both at consumer and at 

organization’s end and try to correlate their behaviors. 
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