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ABSTRACT

The subject on which we are doing our project is AURA GRANDE EVENT COMPLEX. Aura
Grande is a top of the line Pakistan based occasion arranging organization and authorized meal
corridor situated in E 11/4 Sector, Islamabad. The orgamzation 1s giving up to the check
occasion arranging administrations that construct a huge and amazing background for their

customers in reasonable costs.

Aura Grande has two sizeable Marquees particularly to wed day occasions. Likely they

additionally have two spacious halls that are especially intended for corporate related occasions.

Beside the excellence of [slamabad, the general population living around there is extravagant and
knows the approaches to carry on with their life at its fullest. By remembering this point, we
underwrite their endeavors in zones other than wedding occasions. We are masterminding other

social celebrations and functions to catch corporate customers.

We are helping Aura Grande to enter in different parts for example eatery and diner business.
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