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ABSTRACT 

 

Today the world is facing challenges of increasing environmental issues which 

are not only impacting our health but also our business and trade. But the 

environmental management provides solutions for the organizations to develop such 

tools and strategies that help them out in solving those problems. Corporate 

Environmental Responsibility (CER) is an emerging tool that helps organizations to 

adapt environment friendly activities in their routine. This study has analyzed that 

how the organizations are doing with CER and what is the practical implication of this 

tool also this study will definitely help the organization in performing their tasks more 

efficiently and effectively? The theoretical framework is composed of the 

stakeholder’s theory, shareholders theory and the theory of common good and their 

relationship with research topic. 

The current study has chosen Unilever Pakistan and Proctor and Gamble 

Pakistan to observe their practices to control environmental degradation. Conceptual 

framework consists of definition of environmental responsibility and the 

environmental factors that influence the performance of any organization.  

Content analysis was used to identify the ongoing practice and processes and 

their impact on the environment and Semantic differential scale is used to analyze 

data. The results were not satisfactory in terms of budget allocation for corporate 

social and environmental responsibility. Hence, it was concluded that these 

organizations have to meet the international standards to be called environmentally 

responsible organizations. However recommendations are made to help organizations 

and open new horizon of research in this area. 
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CER   Corporate Environmental Responsibility 

CSER  Corporate Social and Environmental Responsibility 

COD   Chemical Oxygen Demand 

EMS Environmental Management System 

FMCGs Fast Moving Consumer Goods 

GHG  Green House Gas 

MNCs  Multinational Corporations 

NGO   Non-Governmental Organization 

PET  Polyethylene Terephthalate 

P&G  Proctor and Gamble 

PVC  Polyvinylchloride 

RTC  Regional Technology Centre 
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SER   Social and Environmental Reporting 
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TNCs   Transnational Corporations 

TPM  Total Productive Maintenance 

UPL  Unilever Pakistan Limited 
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