“Reasons, effects and impact of Post-Modern Marketing
on Below the Line activities In comparison with
traditional Below the Line activities iIn Pakistan”

UNIy
&

(Osama Nasir)(221122-048)

MBA

Supervisor:

(Mr. Muzammal Subban)

Department of Management Sciences (GS)
Bahria University Islamabad



Reasons, effects and impact of Post-Modern Marketing on
Below the Line activities In comparison with
traditional Below the Line activities iIn Pakistan”

By:

(Osama Nasir)(01-221122-048)

Supervisor:

(Mr. Muzammal Subban)

A research project submitted in partial fulfillment of
the requirement for the degree of MBA Department of
Management Sciences Bahria Institute of Management and

Computer Sciences

BahriaUniversitylslamabad

2013



FINAL PROJECT APPROVAL SHEET

Viva-Voice Examination

Date [/ /

Topic of Research:Reasons, effects and impact of Post-Modern Marketing
on Below the Line activities in comparison with traditional Below the
Line activities in Pakistan

Names of Student(s): Enroll #
Osama Nasir 01-112211-048
Class: MBA

Approved by:

Mr. Muzzamal Subban

Project Supervisor

Mr. Omar Sajjid

Internal Examiner

Mr. Kashir Asghar

External Examiner

Kashir Asghar

Research Coordinator

Dr M Ali Saeed
Head of Department

Management Sciences



Acknowledgement

I would like to express my gratitude to some important people who helped me with the thesis in
different ways. The first and foremost credit goes to my supervisor of the project who guided me
throughout the process. | would also like to express the deepest appreciation to my research
coordinator who also helped me in moving towards the right direction. Without the assistance of

these two, it would not have been possible to complete the thesis.

I would also like to thank all the people who participated in the survey and whose feedback
helped in understanding the dynamics of the research and in comparing the results with the
literature to come up with solid conclusions as a result of the thesis. | would also like to thank the
University for giving me a platform to typically help in conducting the literature review and to
aid in acquiring the right resources for conducting secondary research. In the end I would also
like express my gratitude to all the professors and teachers who were more like mentors and
taught me the required skills needed to come up with a research and it would not have been

possible without their supervision, help and never ending support.



Table of Contents

Y o 1] 4 =T PSPPSR 6
O [ 4 o Yo [T o1 { o o SRR 7
00 B T o o Yo o =Y Ll D= T o T o [ USSR 7
(@] oY [T 1§ V7= SR UPURRN 7
Problem STatemMENT ..ot s e s r e e s ree e s e n 8
Gap in the literature and @NalySiS .....oo i e e e e e e e e e e e re e e e e e e e ennrraaaaaaeeas 8
1.2 SEructure Of the thesSis ....eioiiiee ettt e bt e st esbe e e sabeesabee s 8
1Y = T =14 [ =TSP 8
1.4 Below-The-Line (BTL) Marketing.......ccccuiiiiiiiieeiiiiee e ccitee e ettt e e esitee e e ette e e setaee s senteeeesbteeeesntaeeesansneeennes 9
1.5 Advancement of Technology in the digital €ra........ccccccuireeciei i e 10
1.5.1 Advent of Internet and SMart PRONES .....c...ooiiiiiiieiie e 10
1.5.2 Development of Digital Media.........cc.uuiiiiriii i e 11
1.5.3 Emergence of SOCIal MEdIa......ccociiiiiiiiee et 12
R o Ty Y oY LT AV =T =] T V- 12
2.0 Critical LItErature REVIEW ........ooiieiieieeieeteet ettt sttt ettt ettt b e sb e b e s beesbeesmeesmeesanesaneeas 14
2.1 Comparison of Post Modern BTL activities with Traditional BTL activities ........ccccccceeeecviieeevcveeeccnnnen. 21
2.2 Through The LiNe Marketing..........uuiiiiiiiiiiiiiiee ettt eeectre e e e e e e e s ettrae e e e e e seensteeeeeeeseensrsseeaaesennnsnns 22
2.3 ThemiNg the lIEErAtUIE ... .. e e e e e e et e e e e e e e sebtbaeeeeeeeesannraaneens 23
SO\ =Y d g T T[] [o = PP 24
3.1 PUIrPOSE Of the rESEAICN .. ..eiii et e et ae e e rte e e e s bae e e e sataeeeeaneeas 24

E I A D) -l o] | [Tot o o TP P PO PROTPP 24
3.3 Data ColleCtion TOOI...c...iiiiieieeeee et s s s e s mr e sbe e e sneeesaree s 25
3.4 Ethical CoNSIAEratioNs. ....c.cueeiiieieiiie ettt ettt e it s b e e st esbe e e smeeesabeesabeesbeeesareesareenn 25
O YT 1 LY [PPSRt 27
L3 0 @0 [ol [V 1] oY o SRR 34
Transcribed INTErVIEW SAMPIES......cco i e e e e e e e tre e e e ta e e s eate e e e e bteeeesntaeeeeaneeas 43
INEEIVIEW 1 oottt sttt et e s et e e s et e e s b et e s e ne e e e s aba e e e sns e e anraeeesnraeeeas 43
INEEIVIEW 2 ..ottt e st e s et e e s e b et e e st a e e s s s n e e e s aaba e e e sns s e anraeeesnnareean 47
INEEIVIEW 3 ettt e st e s st e e s s e e e s s e et e s e s e e e e s amr et e e s nn e e e s e s n e e e s nn e e e e nnn s enrrneesanneneean 50
Lo O 1= {1 =Yg ol TSP 53



Abstract

The thesis that follows focuses on the impact of postmodern marketing on Below the Line
activities. As the title explains it, the thesis has its major focus on how below the line marketing
strategies have modified over the years and what are the factors that have led to this change.
Moreover, the thesis also judges the impact that s changes have on the way companies promote

themselves and the perspective of customers.

The research was done by conducting qualitative research from individuals who were directly or
indirectly associated with the marketing field and had faced the changes that BTL activities had
on marketing of the telecommunication sector, FMCG sector, and Services sector as well as
entrepreneurs who manage marketing their products. The results portrayed that where marketing
was previously more focused on door-to-door selling, it now has changed the way companies try
to create a personal relation with the consumer. Today, this is done by POPs, direct selling,
social media marketing, sms and e-mail marketing as well as sponsoring of events. It was also
revealed that the most important factors that have led to this change are technology and
globalization. Eventually the research turned out to be well-synchronized with the information
that had been found in the literature and the analysis was thus done as a comparison between the
literature and the results of the survey which were focused on feelings, opinions, observations
and experiences of the respondents who took part in the survey.



