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Preface:

This book is the study on cultural aspect of consumer behavior in Pakistan. The book will
begin with a brief introduction of the topic, which will include the background of the
research and research objectives. The recap on literature will discuss the importance of

consumer, consumer behavior and how culture shape individual consumer behavior.

Study is done to discover how ethnocentric or xenocentric Pakistani consumers are when
it comes to buying products and services. How Pakistani culture pay its part in

influencing them to make decision making.

Exploratory research techniques have been used to analyze the people perception about
how Pakistani culture influence them. Last chapter explains whether Pakistani culture

plays any part in individual buying decision making or not.



Contents

1 INTRODUCTION. ...ttt e et e e e st e e e ste e e s rbeesatee e sabeeereeeens 1
1.1 Gapin the lILEratUIE .......ooiiicce e 2

2  LITERATURE REVIEW ...ttt ettt ettt 3
3 METHODOLOGY ..ottt sttt be e ne st rea e ns e e e 22
3.1 QUAlITAtIVE FESEAICN ... ..ccuiiiii et e be e ere e 22
3.1.1 what can we learn from qualitative research?.........ccccccoovvieviiivci v 22

3.2 NEINOGIAPNY .. .o e e re e nre s 23
3.2.1 Importance of NEtNOGIaPNY .......c.ccviiee i 24

3.3 INEEIVIBW .ottt bbb 24
3.3.1 0] 010 ] 7= U gL USRS 25

4 WHAT DO I DISCOVERT? ...ttt sttt eneas 26
4.1 Elements are as fOlIOWS: ..o e 26
4.1.1 (O U 11 (0 - TSRS 26
4.1.2 SOCIAI CIASS ... ettt ettt ee e 28
4.1.3 LGOI N ] LB =N =] o TSRS 31
4.1.4 Da T e Tor=T 1 T o USSR RSTRSSRN 34

5 CONCLUSION ..ottt et sttt s e st e seeteenentesreaeeeneane s 37
B REFLECTIONS. .. .ottt sttt e et anestensea et e e e e 39
T BIBLIOGRAPHY ..ottt ettt et e e s be e et e e sabe e e saaeeanee s 40
8 INTERVIEW GUIDELINE ...ttt 43
8.1 INEEIVIBW ...ttt et e e e beereesaesteententeeneene e 44

O TRANSCRIPTS Lot e et e e s be e st e e s be e e ate e e sabe e e sraeeanees 45



