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Abstract

In today’s market environment all companies are facing problems and challenges related
to the internationalization, privatization, advancement in technologies, limit less
industrial revolution and outsourcing which has transformed the competitive setting in
the market place. To cope up with all these challenges firms are now forced to think out
from the box, bring new and innovative methods to get the completive edge and bring
differentiation to satisfy their audience with more customized products and services.
Additionally, these days’ user is doing best to satisfying his / her needs by becoming
more active in getting information. This thesis will deals with the co-creation, its effect
on the brand performance and how consumers react to it. Co-creation is basically the
teamwork of companies and customers for the purpose to come up with the solution to
deal with the challenges. In co-creation the customer and the company’s representative

meets directly face to face that is why co-creation is of high interest.



