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Abstract

The purpose of this study is to examine the consumer decision process and its Determinants,
explore the concept and usage of humor in advertising to find its impacts on consumer’s
purchase decision. The approach that will be used is Quantitative Data method by: “self-
administered questionnaires”, the research is aimed to find out Pakistani consumer’s buying
behavior In Telecom market and other areas also regarding their attraction towards humorous
advertisements and checking out whether they make buying decision or not after watching such
advertisements so Ufone is the company which i have chosen. The theoretical framework will
gather data from articles, books and previous researches. It explains the process of purchase
decision making, consumer buying behavior, consumer attitudes and to present the classification
of humor, effects of humor and appropriate product types. Research method includes
Quantitative method which includes use of software like SPSS AND MS EXCEL and most
importantly “market research survey”. This thesis will seek upon humorous advertising as an
impact on consumer’s recall when accompanied by aligning campaign and product placement.
Humor has relatively impact on encouraging repurchases but appropriate for building brand’s
image and gain consumer’s fondness especially in Pakistan. The findings of the study show that
the Ufone’s humorous advertising is helpful in attracting customers because, the advertisements
not only contain humor but at the same time they also provide a message for its consumers in one
or the other way, so through research we found out that humorous advertising really influences
customers and as a result they purchase Ufone service and this also increases Ufone sales and

revenue thus increasing Ufone RPI index.



Table of Contents

I 1 1 oo (001 1 o] o PP 1
1.1 BacKground .......ouuiniitie it i e e e e e e e e e e L
1.2. Objectives and research qUESEIONS. .. ... ...c.iuiieiieiie it
1.3, DElIMITAIIONS. .. et e e e e e e e e e e e e 3
1.4. Consumer Buying Mannerism/Attitude..........cooeive i 3

1.4.1. Complex Purchasing Behavior.............ccovveiieiii i, 3
1.4.2. Confliction Diminishing Purchasing Behavior...............ccccooiiiiiiin i, 4
1.4.3. Usual Purchasing Behavior..............ccooviiiii i e e
1.4.4. Diversity Searching Purchasing Behavior..................c.cceviv i e vennn B

2. LITErature REVIBW. .. et e et it e st e e e e e e e et e e e 7

0 N0 V=T €11V PP
2.1.1. HUMOF IN AGVEITISING ... oeu et e et e et e e e e aen e 9
2.1.2. Kinds of Humor in Advertising Media.............cccvevvvvieiie i vennnn.n 19
2.1.3. Humor in Advertising Globally..................ccocoiiiii 0023
2.1.4. Humor in Advertising in Pakistan................c..ccocciviiiiiiicci i e enn .. 26
2.1.5. Humor in Advertising in Telecom SecCtor..............ccovveiiieiieiniinnnn 27

2.2. Consumer BUying DeCISION. ...ttt e et e e e e e eaeaaes 28
2.2.1. Types of Consumer Buying DecCision............ccceevvieiii i viiiiiieenn... 28

3. Research Methodology........couiieiiiiie e e 200232
3.1. Sampling Technique. ... ...t a0 32
3.2. Data CollECHION. .. ...t e e e e e e e e 32
3.3. Theoretical FrameworK. ... ... ...ouiie i e e 33
3.4. Research Method..........ovveiii i e O

3.4.1. Quantitative Method...........ccocviiiiiii el 34
3.4.2. Self-Administered QUESLIONNAITE..........oviiiiie e e e, 35
3.5. Ufone Humor Advertising in Pakistan (Telecom Sector)..............................35



3.6, SPSS ANAIYSIS. .. ettt ettt e 36

3.6.1. Graphical Representation...........o.vuee i e e e

3.6.2. Analysis of variance (ANOVA)......ciiiii i e e e e e 39

3.6.3. Chronbach Alpha Reliability Test..........cccviiiiii i,
3.6.4. SCAtEr PlOt... ... et e e

4. Conclusion and ReCOmMMENAatioNS. .....con e e e e e e e e e e

A0, CONCIUSION . .. e e e e e e e e e e e

4.2. Recommendations for Future RESEarch. .. .......oovv oo e e,
BIDlIOGrapNY ... et e

N 0] 1= 0|

46

51



