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Social media has fastened the speed of these changes and has added a lot of dynamics and colours to the individual's life. So, by viewing these transitions of the digital era, this study aimed to develop a scale for social-media-induced life satisfaction in young adults. Furthermore, it also aimed to explore the relationship between social-media-induced life satisfaction, resilience, and mental health in young adults. To conduct the study, a mixed-method research design was used. At first, qualitative data were collected through Semi-structured interviews to develop a social-media-induced life satisfaction scale. On the second step, quantitative data were gathered for a correlational study. Data was gathered from participants ranging between 18 to 25 years (M=20.36, SD=1.96), and university students were selected. A reliable and valid Urdu language indigenous scale was developed through four phases of scale development, including item generation, expert validation, pilot study, and testing the psychometric properties. The final construct consisted of four factors, including digital exhaustion, social media thought sensitivity, digital empowerment, and social media appearance pressure. Correlation analysis revealed a significant negative relationship between social-media induced life satisfaction and resilience, while a positive relationship was explored with mental health. Mediation analysis revealed that resilience was a significant mediator of social-media-induced life satisfaction and mental health. This study will help future researchers to explore the effects of social media on the well-being of individuals by using the developed scale. It will also help in raising awareness about the positive and negative us of social media among community members.  
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