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Abstract 

   The study focuses on how the social media use effect on the mental health of pregnant 

women. The current study examined the extent and nature of social media usage amongst 

pregnant females, identified particular elements of social media use that were most related 

to harmful psychological health effects, and examined whether demographic factors, 

including socioeconomic status, age, education and pregnancy trimester, impact these 

influences. The data was collected from the sample of 200 (M = 1.77, SD =.78) pregnant 

women which were categories into three group: present of first trimester (n= 99), second 

trimester (n=66) and third trimester (n= 44) and having age range from 25 to 40 years old.The 

data was collected by using measurement of  Social Media Uses Scale (SMUS) and 

Depression, Anxiety and Stress Scale-21 through convenient sampling method .The data was 

analyze through SPSS  by using  Person correlation to see the correlation between the 

variables, regression analysis was carried out to analyze social media use scale as predictor 

to mental health distress (depression ,anxiety and stress) and one way ANOVA was carried 

out to compare the group included age ,education, monthly income, occupation and 

pregnancy trimester. The finding reveal that that social media uses have significant positive 

correlation between the variables. According to regression analysis, demographic variable 

did not effect on the social media usage and mental health of pregnant women due to culture 

biases.  

Keywords: Social Media Use, Mental Health and Pregnant Women.      

 

                                                               



 

VII 

 

                                                              Table of Contents                                                          

                                                                                                                                                       

Chapter 1 ................................................................................................................................... 1 

Introduction ............................................................................................................................... 1 

1.1 Social Media .................................................................................................................. 1 

1.2 Mental Health ................................................................................................................ 5 

1.3 Pregnant Women .......................................................................................................... 6 

1.4 Pregnant Women and Social Media ............................................................................ 8 

1.5 Background ................................................................................................................. 10 

1.6 Research Gap .............................................................................................................. 11 

1.7 Problem Statement...................................................................................................... 11 

1.7 Research Objectives .................................................................................................... 12 

1.8 Research Questions ..................................................................................................... 12 

1.9 Hypotheses ................................................................................................................... 13 

1.10 Significant .................................................................................................................. 13 

Chapter 2 ................................................................................................................................. 14 

Literature Review.................................................................................................................... 14 

2.1 Theoretical framework ............................................................................................... 21 

2.1.1 Uses and Gratification theory ................................................................................. 21 

2.1.2 Stress-Coping Model ................................................................................................ 21 

2.1.3 Social Comparison Theory ...................................................................................... 22 

2.1.4. Social Support Theory ............................................................................................ 23 

2.2 Conceptual framework ............................................................................................... 24 

Chapter 3……………………………………………..………………………………………25 

Research Methodology ........................................................................................................... 25 

3.1 Research Design .......................................................................................................... 25 

3.2 Population and Sampling ........................................................................................... 25 

3.2.1 Inclusion Criteria ................................................................................................. 26 

3.2.2 Exclusion criteria ................................................................................................. 26 

3.3 Data Collection ............................................................................................................ 27 

3.3.1 Informed consent ................................................................................................. 27 



 

VIII 

 

    3.3.2 Demographic form………………………………………………………………27 

3.3.3 Assessment Measures............................................................................................... 27 

3.3.3.2 Depression, Stress, Anxiety Scale (DASS-21) ................................................. 28 

3.4 Operational Definition ................................................................................................ 29 

3.4.1 Social Media ......................................................................................................... 29 

3.4.2 Mental Health ....................................................................................................... 29 

3.5 Procedure ..................................................................................................................... 30 

3.6 Data Analysis ............................................................................................................... 31 

3.7 Ethical Consideration ................................................................................................. 32 

Results ..................................................................................................................................... 33 

Discussion ............................................................................................................................... 47 

5.1 Implication of study .................................................................................................... 52 

5.2 Strength of study ......................................................................................................... 53 

5.3 Limitations ................................................................................................................... 53 

5.4 Future Research Direction ......................................................................................... 54 

5.5 Conclusion ................................................................................................................... 54 

Reference ..............................................................................................................................   56  

APPENDIX …………….……………………………………………………………………62 

    Appendix A …………………………………………………...………………………….63 

    Appendix B…………………...……………………………………..……………………65 

    Appendix C…………………………………..…………………………………………...66 

    Appendix D………………………………………………………………………....…….67 

    Appendix E………..…………………………………………………………………..….69 

    Appendix F…………….………………...……………………………………………….70 

    Appendix G ………………………………………………………………………………71 

    Appendix H…………………………………………………………………………….…73 

    Appendix I……...…………………………………………………….……….……….…74 

 

 

 

 

 

 

 



 

IX 

 

1   LIST OF TABLES 

Table 4.1                             Descriptive & Demographic Analysis 

Table 4.2                             Reliability a& Validity Analysis of Scales 

 Table 4.3                            Correlation of all the Subscale of variables 

Table 4.4                              Regression Coefficient of Social Media on Mental Health 

Table 4.5                              Regression Coefficient of Social Media on Depression 

Table 4.6                               Regression Coefficient of Social Media on Anxiety 

Table 4.7                                Regression Coefficient of Social Media on Stress 

Table 4.8                                Mean Comparing of Age  

Table 4.9                                Mean Comparing of Education Level 

Table 4.10                              Mean Comparing of Occupational status 

Table 4.11                              Mean Comparing of Monthly Income 

Table 4.12                              Mean Comparing of Pregnancy Trimesters 

 
 

 
 

 

 

 

 

 



 

X 

 

 

2 .LIST OF FIGURES: 

FIGURE 1: THEORETICAL FRAMEWORK…………………………………………………………..24 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

XI 

 

3.LIST OF APPENDICES:                                                         TITLE 

APENDIX A                                                                          Plagiarism Report 

APPENDIX B                                                                         Permission Letter 

APENDIX C……………………………………………  Informed Consent Form 

APENDIX D....…………………………………………… .Demographic form 

APENDIX E…………………………………………….… Mail of Author  

APPENDIX F                                                        Permission of SMUS Scale Uses 

APPENDIX G                                                                  Social Media Uses Scale 

APENDIX  H…….………………….Evidence of Public Domain Use(DASS-21) 

APENDIX I………………….....…….Depression, Anxiety, Stress Scale(DASS-21) 

 

 

 

 

 

 

 

 

 



 

XII 

 

4.LIST OF SYMBOLS: 

α………………………………………………………………. ..Cronbach alpha 

M………………………………………………………………....Mean 

SD…………………………………………………………….… Standard Deviation 

SE…..…………………………………………………………….Standardized Error 

p………………………………………………………………….Significance Level 

%.....................................................................................................Percentage 

f...................................................................................................... Frequency 

r……………………………………………………………Correlation of variables  

F…………………………………………………….……...Statistic value in ANOVA 

R2 ……................................................................................Coefficient of determination  

  n……………………………………………………………………Sample size 

 N…………………………………………………………………Size of participants 

 SMUS…………………………………………...………...…...Social Media Uses Scale 

 

DASS…………………………………………………. Depression, Anxiety, Stress Scale  

 

 β …….……………………………...…………. Unstandardized coefficient of regression 

B ………………………………………..................Standardized coefficient of regression 

 

 

 

 

 

 



 

XIII 

 

                                                      


