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ABSTRACT: 

There are 136 business school operating in Pakistan. Business school has become a 

profitable business, but the quality of education provided by these institute is not up to mark. 

Business education is growing trend in Pakistan now a days a changing trend of studies and 

competition in market between business schools has created difficult for new student to make 

decision to which business school to adopt or what could be the ideal business which can build 

his carrier from graduate level. Our study clearly shows that an ideal business is not that has a 

good infrastructure only, but it need to be proactive. The business should have best faculty , 

multidisciplinary school system, excellent industry linkages, who have foreign faculty and 

international and national exchange programs which can help study to understand better about 

the market need and up-to-date industry knowledge. 

The propose of our study is find what could be the best business school now a days as 

there are number of school functioning in Pakistan. Because of poor condition of economy there 

are lack of job opportunity in Pakistan. But when there is lack of something and poor condition 

give rise to new opportunity for the people. So in Pakistan business school need to more focus in 

developing leader and entrepreneur which can manage their own business and help in developing 

economy of Pakistan. 
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