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ABSTRACT

The research focuses on benchmarking nmenu against k&N s to
i ncrease consuner preference in ternms of perceived quality. This
research has been carried out in the twn cities, Rawal pi ndi and
| sl amabad, Pakistan. The aim of the research was to identify the
percentage of custoner preference for K&\ over MENU, analyzing
the main reasons affecting the consuner preference in frozen
foods industry and the main shortcom ngs of MENU wth respect to
gai ning custoner base. Researchers carried out a descriptive
study for the study. The research was conducted on nenu which
was taken as a less preferred brand. K&\ s was for conparison to
evaluate the results. To carry out the research, researchers
took a sanple of 150 people of different incone groups who use
frozen food products. A questionnaire was devel oped. SPSS t ool
was used for data analysis. The reliability of data analysis is
0.733. The analysis revealed that nost preference is given to
availability, price and quality for making a purchase decision

Hence, it was concluded that MENU can gain a high market share
if it focuses on these key factors to conpete with the market
| eader — K&N s.
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