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ABSTRACT

In this comparative study we have thoroughly investigated the cross-media practices in
Pakistani press such as media pluralism, media diversity and media homogeneity, whether
the audiences are given a variety of diverse opinions on these platforms. Specifically, this
study has analyzed through content analysis of two media groups Nawa-i-Waqt and Jang
which own both English and Urdu newspapers. They have a significant monopoly over the
important news content which has a serious impact on the opinions of the audience on a
variety of key issues which hold importance, that they are portrayed in a diverse manner or
these media groups are only projecting their own narratives regarding key news issues
which result in homogeneity. We have compared two months of data from 1%t January 2022
to 28" February 2022 of Nawa-i-Waqt, The Nation and Jang & The News. Our comparison
sample is of the front page of each of the newspaper which has helped us establish the
homogeneity and plurality among cross media owned press. It has enabled us to determine

the practices adopted by these cross-media groups.

Keywords: Press, Cross-Media, Media Groups, Urdu Newspaper, English Newspaper,

Homogeneity, Pluralism, Diversity, Comparison, Media Practices, Analysis
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CHAPTER 1

INTRODUCTION

""Who controls media, controls the mind of the masses' Noam Chomsky
1.1 Cross Media Ownership

In today's world, media plays a vital role in our society. It is considered a mirror
of the evolving modern society; in fact, the media shape our mindset and how we live our
lives. The best way to appreciate the media's role in our society would be to imagine what
it would be like if, suddenly, the whole system never existed. How could we find out
what has happened in the Middle East? How could we avoid traffic jams during rush
hour? How would we spend our evening? The mass media are a pervasive part of our
lives (Dominic, 2007).

The current debate on media ownership and control is informed by, and primarily
focused on, the effects of globalization and neoliberalism on media scenarios worldwide.
Almost everywhere, old patterns give way to new configurations at a phenomenal place.
National, state-owned, and public service media yield to commercial media characterized
by increasing concentration of ownership and control through takeovers, mergers, and
globalization (Thomas & Nain, 2002).

Large-scale public participation in the State's decision-making must be
maintained if a democratic system is to prosper and thrive. There must be a vital media
institution within the State capable of disseminating a variety of news and information
from different perspectives to create a free market from which an individual can select
the narratives that he or she feels most closely aligned with themselves. This will ensure
that people can make informed decisions. To inform the populace of their rights and
authority as separate members of the state body politic, the State's media must behave

responsibly.

The media must be free, both from the influence of the government and from the

preset intentions of individuals in positions of authority within media outlets, to



guarantee that their goals of providing citizens with a range of information are satisfied.
Suppose a small group of people controls a sizable number of media outlets. In that case,
they can influence public opinion and, in doing so, interfere with what could otherwise be
the normal development of citizens' beliefs, which over time affects the direction the

State takes.

When a small number of organizations or groups of people dominate several
media sources, their vested interests obstruct what should ideally be a "free flow" of
information. Cross-media ownership is the term used to describe people and
organizations who own and manage many media channels. Over the past several decades,
this issue has received much attention, especially in the west. The public is left at the
mercy of sources that only offer a predetermined narrative from which to get information
when control is concentrated in the hands of a select few with their vested interests.
However, it is crucial to realize that while a perfect scenario would give the public access
to a diversity of information without preset bias, If the government is granted total or
unchecked discretion to choose what a media outlet may or cannot air, it is a perilous

path to travel down.

Consolidating press ownership threatens freedom of expression for various
reasons, most notably the need to win over advertisers and employers. The latter can be
industrial, governmental, financial, or even international, but they often have profit or
propaganda as their primary goals. The proprietors of some publications may restrict
articles and other content, and the tone of several publications belonging to the same
group may be conformist. Such publications and the corporations that dominate them
may have excessive political sway, which would undermine democracy and fuel political
instability. Governmental retaliation may be used when a national or international
corporation holds a monopoly, mainly if the regime has been the target of excessive
political pressure. The concentration of press ownership and the resulting rise in
conformism may amount to discrimination against minorities, especially regarding

powerful ethnic groups who speak various languages.



1.2 Media Ownership in Pakistan

There is a mushrooming growth of print and electronic media in Pakistan,
providing all sorts of social and psychological gratification to the audience. However, this
proliferation of media is meaningless, mainly when there is an absence of access to
information and rules and regulations controlling media freedom (S.A. Siraj, 2009). The
lack of internal or external accountability for media organizations in Pakistan raises
severe concerns about the location of checks and balances. The media should not only be
free from restrictions imposed by the state or society but also from its corporate failings
and prejudices. No free and democratic, a civilized society should support media control
to impede freedom of expression. This is crucial for the public to get an accurate and
responsible account of events. The media's obligation to uphold and fulfill the
fundamental standards and obligations of journalism must never be compromised by

freedom of expression.

In Pakistan, the cross-media ownership concentration, which measures the
concentration across media sectors, indicates moderate risk. The eight top owners who
reach almost 68% of the audience across Television, Radio, and Print Media, the numbers
could be higher, too, as the studies conducted locally did not have all the audience data.
This is where this Study will fill the fap. The top eight Media Groups in Pakistan are
Jang, ARY, Express, Governmental News Agencies, Nawa-i-Waqt Group, Dawn Group,
Dunya Group, and Samaa Group. They all own various media platforms, and we can

openly say they have a monopoly over the news content to which the masses are exposed.

Pakistan has an extremely high concentration of news media in terms of
ownership and audience share. In each of the four categories, over half of all viewers in
the country watch, listen to, read, or visit the top four news websites, radio stations,
newspapers, or television networks. A lack of choice and pluralism restricts Pakistani
audiences if ownership variety reflects the diversity of information sources. The
government (which still maintains control over state-owned television and radio but has
given up ownership of all the numerous newspapers and magazines it owned between the

late 1950s and the early 1990s); legacy media organizations; large private business



groups that have recently established media outlets in addition to owning and operating
many other businesses; media organizations founded by former journalists; and those

owned and operated by individuals.

The nation's oldest and most significant media networks are held by venerable
publishers/owners, including Dawn Media Group, Jang Group, and Nawa-i-Wagt Group,
even though they are up against fierce competition from media with extraordinary
ingenuity and corporate support. Both ARY Group and Express Media Group, which
have already outperformed all other legacy media outlets in advertising income and
audience reach (excluding Jang Group), are controlled by companies with interests in

various other areas of Pakistan's economy.

Journalists-turned-publishers, the third sort of owner, are not, according to
popular belief, the forerunners of an independent and transparent media revolution. Their
ability to raise money from the general public, as in the case of daily Khabrain, or
through banking and government channels, as in the case of daily Pakistan out of Lahore,
has allowed them to flourish (though it is not included in our sample). These media
organizations are, therefore, totally dependent on their owners' financial and political

goals.

Individuals and/or organizations who proclaim a specific ideological perspective
and utilize the last set of owners use their media platforms to communicate that vision to
an audience that shares it. These include the Karachi-based daily Jasarat and the Karachi-
based daily Ummat, both of which appeal to an extreme rightwing and Islamist audience.
These ownership patterns negatively affect journalistic practices as their prime purpose
and objective are to monopolize the news content according to their economic, political,
or both agendas. Diverse ownership in the media industry is needed as a primary concern
so that there are a variety of well-informed opinions among individuals and not a single
narrative is injected into the masses. According to the Media Ownership Monitor,
Pakistan's media business is highly concentrated in ownership and audience share. The
country's media plurality and freedom of expression are at risk due to a professionally

underdeveloped regulatory framework.



1.3 Media Concentration

In the 1980s, when deregulation policies were implemented, and significant media
giants like Silvio Berlusconi, Ted Turner, and Rupert Murdoch grew their media empires,
media concentration became a concern for academics and the general public in the United
States and some areas of Europe. Governments deregulated several industries in the
1980s and 1990s to boost the economy by handing over economic control to the private
sector. The U.S. Congress passed the Telecommunications Act of 1996 to encourage
competition in the media and telecommunications sectors. Many mergers, takeovers, and
buyouts of media enterprises by more giant corporations and corporations with

complementary business objectives have occurred.

Media monopolies, media oligopolies, media mergers, and cross-ownership are
only a few examples of how media concentration occurs. Media oligopoly refersto a
small number of companies' dominance of a particular media market. In contrast, media
monopoly refers to the exclusive control or ownership of a majority of media outlets by a
single person or entity in a community or country. Media mergers occur when one media
firm purchases another, seizes control of that company's assets and uses those resources
to grow its revenue, audience, and discursive influence. Media mergers are the most
prevalent type of media concentration in many countries, including the United States and
the United Kingdom. When a single individual or firm controls various media outlets,
such as newspapers, cable T.V. stations, and broadcast T.V. stations, this practice is

known as cross-ownership.

In scholarly discussion and debate, the effects of concentrated media ownership
on media performance and society have taken center stage. The impact of media
ownership is frequently complicated and hard to evaluate. According to mass
communication expert Denis McQuail, the influence of media owners is influenced by
their attempts to have a political influence on society, the degree to which their pursuit of
commercial goals conflicts with the political or social role of the media and the amount
of control they have over publishing and broadcasting decisions. The dynamics of the

media market are heavily influenced by a small number of global media corporations that



serve the interests of a minority elite and create much of the media material that is seen
and heard globally. This is viewed as endangering freedom of speech since there is not
much diversity of viewpoints published in prominent media outlets, there is not enough

healthy competition, which inhibits innovation, and higher pricing for consumers.

A political and economic perspective has also expressed concern about media
concentration. In capitalist countries, distinctions in income, power, privilege, and class
are seen to be reinforced in large part by the mass media. The framework of class
disparities and unbalanced power relations from which the dominant class profits is
reproduced when people who belong to the ruling class have disproportionate influence

over the dissemination of information, knowledge, ideas, and images.

The growth of social media has created new options for individuals to organize,
mobilize, and interact in democratic settings, along with the growing concentration of
media ownership, which some claim is restricting the viewpoints that can be expressed
through traditional media. However, given the digital gaps impacting individuals with
lesser incomes and levels of education, as well as prohibitions on the Internet in some
countries, there are still concerns about the degree of access to and involvement in these

new forms.
1.4 Media Pluralism

The idea of "media pluralism” encompasses several ideas, such as "diverse
ownership, variation in information sources, and range of materials available in the
different Member states.” Media pluralism now almost solely refers to the diversity of
ownership in the eyes of critical thinkers and observers. It is anticipated that ownership
concentration might lead to a distorted public dialogue where some points of view are
ignored or misrepresented. Furthermore, because certain opinions are represented while
others are ignored, the lobbying of potent interest groups, whether political, commercial,

or other types, can result in the misuse of political power. (European Commission, 2007).

Excessive media concentration might jeopardize media diversity and pluralism

(the presence of a wide range of unique and independent viewpoints and various political



beliefs and cultural representations in the media). Therefore, a pluralistic, competitive
media system is necessary for media diversity. Although the terms pluralism and
diversity are used synonymously in this chapter, it is essential to examine their meanings
to understand why the absence of these characteristics in a highly concentrated media

market can be of concern to the general public.

Media diversity is of crucial importance in most sovereign nations. The European
Commission explains this as "a crucial pillar in the right to information and freedom of
speech™ by citing two generally accepted reasons' (E.C., 2007). We will concentrate on
the connection between journalism practices and "the right to knowledge" since we know
the importance of informed citizens for a healthy democracy. As stated in the second half
of the sentence, pluralism is essential because, in contrast to homogenous news material,
people can only be thought to have informed opinions when they have been exposed to a

range of viewpoints on a given topic.

The lack of official persecution is only one aspect of true journalistic freedom.
The media can uphold its democratic responsibility to present a range of various
viewpoints to enlighten citizens only if media landscapes are varied and pluralistic and
only if journalists have the most significant degree of independence (Mihr, 2019)
proposed a comprehensive definition of media diversity, points towards the environment
of broadcasting from a few decades ago and distinguishing four characteristics of
diversity. For him, various forms and themes are required, meaning that all fields and
topics — entertainment, information, education, and culture — must be considered. Second,
a diversity or plurality of content should be added to this. It means that programs should
cover the many points of view represented in a society thoroughly and truthfully. Finally,
broadcasters should provide local, regional, national, and transnational material,

according to Hoffmann-Riem.

To summarize, a program must guarantee that it provides problem, topic, person,
and geographic variety. Finally, individual and group variety are required. Programs must
consider the needs of all members of the community. The essential idea here is access,

but representation is equally important. To be precise, it is also essential to differentiate



between the types of diversity, i.e., internal and external, when assessing diversity and

pluralism concerning media concentration and cross-media ownership.

According to (McQuail, 1992), the former relates to the structure of media, which
is directly linked to access to information. It refers to the level of diversity among
different media outlets in a particular industry, as measured by factors like politics,
religion, socioeconomic structures, etc. There are several different and autonomous
media channels in every given culture, each with a high degree of content uniformity,
expressing a particular point of view and catering primarily to its own "fans.” According
to McQuail, the latter relates to media content and is linked to the concepts mentioned
above of representation and reflection. It refers to a situation where one media
organization expresses a broad spectrum of social, political, and cultural opinions, ideas,

facts, and interests, intending to reach a vast and diverse audience.
1.5  Media Homogeneity

In mass communication, Homogeneity is the similarity and uniformity of news
content. It means it can be assumed that it is the precise opposite of media pluralism as
well as media diversity. One of the primary roles of media is to give a variety of opinions
to the public so that their horizon to perceive news is broadened rather than being fed
with the same opinion in every news. Unfortunately, when there is a consolidation of
media, which results in concentration in media groups owning a variety of news
platforms, it automatically results in Media Homogeneity, which poorly affects a pivotal
ethos of journalism which is the diversification of opinions in a variety of news stories

which highlight the critical issues of any democratic society.

One of the core reasons for Media Homogeneity is cross-media ownership and the
concentration of media conglomerates with their own internal and external agendas, such
as advertisers and various state actors. When we can assume Homogeneous content will
passively affect media independence at a whole new level. The dangerous aspect of
media concentration is that it affects the democratic essence of our society as the media is

not providing a spectrum of opinions; instead, it indirectly gives coverage to its own



Media Agenda. In Pakistan, Media Conglomerates have many cross-media-owned
platforms, e.g., The Express Group, GEO Group, Dawn Group, Samaa Group, and Dunya
Group, among the leading electronic media platforms in Pakistan. These groups not only
have their Television channels but their newspapers and various Digital Media platforms,
some of these groups not only have one T.V. channel or newspapers but a variety of
electronic media and print media platforms in different languages such as English and
Urdu.

In Pakistan, we can assume by the alarming number of cross-media-owned
platforms of electronic and print media that, by default, there will be Homogeneity in the
coverage of the news content in the concentrated media, which is an understood bad
practice globally. As social scientists, it is our job not just to assume but to investigate
how cross-media-owned platforms function regarding news coverage through various
means at our disposal. In a concentrated media environment, it is very safe and logical to
assume at such an early stage that cross-media can be either pluralistic or homogenous.
Pluralism refers to the difference in the news stories in the cross-media-owned platforms,
while Homogeneity means the similarity in the news stories in the cross-media-owned

press.
1.6 Problem Statement

This Study focuses on cross-media press in Pakistan publishing homogenous
stories on major national issues. The critical issues which have more or less
homogeneous stories in the selected cross-media press This investigation is primarily to
know how far the press in Pakistan has focused on providing a critical approach to the
readers to better understand the significance of major national issues. We will investigate
two print media groups, The News, Jang & Nawa-i-Wagqt, and The Nation, which cater to
both the Urdu & English Readership, we have investigated these newspapers from 1st
January 2022 to 28th February 2022.
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1.7 Research Questions

The research questions of the Study are below:

1. To What Extent Pakistani Cross Media Press Practices Homogeneity or Plurality
in Stories on their Coverage of Major National Issues?

2. What is the Plurality between the selected Publications in the Cross Media Press
on Major National issues?

3. What are the thematic frames covered by the selected Cross Media Press?
1.8  Objectives

Based on the research questions, the objectives are below: The Study's goal was
to assess and analyze print media's cross-media owners in Pakistan while considering the
newspapers of both the Media Groups (Jang & Nawa-i-Waqt) from 1st January 2022 & to
28th February 2022.

e The research study has these objectives
e Examine the significance of the Major National Issues in the cross-media press.
e Factors due to which cross-media-owned platforms affect print media practices.
To analyze whether cross-media ownership results in similarity or
dissimilarity of news content.
To investigate if the cross-media-owned press results in Plurality or
Homogeneity of News.
To Determine the impact of media concentration on the newspapers

publications
1.9 Hypotheses

The hypotheses are as follows.

e Thereis a likelihood that Pakistani Cross Media Press would be more
homogeneous than pluralistic in its coverage of Major National Issues.
e Thereis a Likelihood That Jang Group Would Publish More Homogenous

Publications on Major National Issues Than That Nawa-i-Waqt Group.
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e Thereis a Likelihood that Political, Judicial & Economic issues will be covered
with Greater Homogeneity Than Other Issues in The Cross-Media Owned Press.
e Thereis a likelihood that Anti Government news stories will be covered more

than Pro-Government News stories.

1.10 Significance

The importance of this research is seen in the audience-informing function of
media, truthfully and unbiasedly, especially when it comes to major national issues
mainly concerning politics, economy, policy-making, etc. This Study has examined the
attributes associated with cross-media ownership of the press and how it affects print
media practices. It has given us an insight into mainstream popular print media news
platforms and how they impact pluralism by monopolizing the news content to their
narrative and agenda. This Study is of exploratory as not all of the data regarding cross-
media ownership & its effects on diversity and pluralism in Pakistan is available, and

thorough research needs to be done.

1.11  Outline of the Study

The chapters containing the introduction, literature review, research methodology,
findings, and discussions, as well as the conclusion and suggestions, are the five chapters
of this thesis. All five chapters are essential and driven to illustrate the core theme of the
following research in different means and ways. The researcher provided a general
introduction to the Study in the first chapter of the research, discussing the backdrop of
the entire concept and explaining its relevance. Furthermore, to determine the Study's
main aspects, he developed specific research questions that guided the entire Study
following the specified objectives. Furthermore, the chapter has provided the unigueness
of this Study and the hypotheses, which has helped the academicians complete the

research's overall context.

The researcher has reviewed considerable material retrieved from relevant sources
in the second chapter to develop the overall notion of the investigation. Secondary data

tends to support and allow the researcher to be recognized with existing information,
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allowing him to further drive the research in another or similar context. The researcher
usually explains the entire investigation technique in the chapter on the research
methodology. The third chapter, methodology, helps in the design of the Study. It tends
to create a structure within which it can direct by the researcher and can coordinate his
investigation. In this study, the researcher discussed the methodologies he utilized to

investigate the Study's location and setting.

Furthermore, he discusses which ideologies support his study subject and which
data gathering methods he employed. In the fourth chapter, the researcher analyzed the
primary and secondary data that he gathered on the issue. He has provided qualitative and
statistical evidence from primary or secondary research analysis. The researcher has
provided closing thoughts on the investigation's general findings in the research's final
chapter. In that chapter, he analyzed the fundamental research. He suggested some
recommendations and policies in line with the conclusions gained by the research
findings so that changes may be made to solve the problems highlighted in the following
Study.
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CHAPTER 2

LITERATURE REVIEW

21 Media Concentration

Despite attempts by governments and major tech platforms to regulate the
Internet, the Internet offered high hopes for media pluralism because it had the potential
to produce new players in the media and communication markets that would compete
with powerful legacy media and foster media freedom and diversity of opinion
throughout the world. However, rather than being a part of the solution, the Internet has
shown to be a force for concentration that is part of the issue (Noam, 2014; 2016). The
creation of so many riches through media ownership has never before occurred. Due to
their riches, these businesses use various strategies to maintain control, such as regulatory

protection or market power through concentration (Noam, 2016).

To prevent detrimental media ownership concentration, there are no ownership
regulations in force across Europe: Each member state has handled the problem
differently, primarily by deregulating. (losifidis, 2014). Concerns about the
competitiveness of domestic media providers are among the justifications for tearing
down or removing ownership rules. The European movement toward deregulation
advocates minimizing or reducing current rules. (Arnold, 2014). A few significant
communications corporations have been free to spread their operations across the
continent due to this regulatory vacuum. (losifidis, 2014). According to Doyle (2015),
Many publishers have called for the liberalization of cross-ownership restrictions due to
an economic "crisis" in newspaper publishing, arguing that these limitations prevent the

industry from adapting to shifting market conditions.

However, the rise of multiplatform platforms does not ensure better editorial
plurality or content variety, and rising Internet use presents complex legislative concerns.
According to (Doyle, 2015), "the rise of search and intermediation has introduced

powerful new players.” Network effects are pervasive in search engines due to economic
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factors, including economies of scale, high fixed expenses and low marginal costs,
customer lock-in, and switching costs; as a result, the "sector is particularly prone to

monopolization.” (Doyle, 2015).

In addition, "the question of how to regulate ownership of media is always a site
for controversy" (Doyle, 2015). The E.U. is unlikely to harmonize media ownership
regulations anytime soon due to the member states' disparate approaches to protecting
media pluralism and their economic and cultural differences, despite the European
Parliament's consistent support for legislative intervention to protect media pluralism
(Craufurd Smith, 2013).

Governments should consider establishing regulatory mechanisms in addition to
monitoring ownership to maintain the plurality of ownership and content beyond only
preventing obvious misuses, such as fostering alternative media, securing access, and
fostering interconnectivity. When deciding on innovative answers to these problems, not
only governments but also academics, public-policy experts, NGOs, and media and
platform firms must exercise creativity while balancing the public interest, technical
innovation, and financial investment (Noam, 2014, 2016). According to (losifidis, 2014),
According to the convergent media period, "the function of content regulation is vital,
such policies should seek progressively to ensure that public interest information reaches

viewers in the multichannel era."
2.2 Media Diversity

Media diversity is of crucial importance in most sovereign nations. The European
Commission gives two widely shared reasons for this when describing it as 'an essential
pillar in the right to information and freedom of expression' (E.C., 2007). We will focus
on the relation between journalistic practices and ‘the right to information as we know a
well-informed citizenry is pivotal to a robust democracy. Pluralism holds importance, as
it says in the second part of the quote, as individuals can only be believed to hold

educated and well-informed opinions if they have been exposed to a variety of opinions
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on a particular issue or subject Rather than being exposed only to the homogenous news

content.

Absolute freedom of the press means more than the absence of state repression.
Only if media landscapes are diverse and pluralistic and only if journalists enjoy
maximum independence can the media hold up to its democratic mandate to provide a
spectrum of different opinions to inform citizens (Mihr, 2019). The current debate on
media ownership and control is informed by, and primarily focused on, the effects of
globalization and neoliberalism on media scenarios worldwide. Almost everywhere, old
patterns give way to new configurations at a pnenomenal place. National, state-owned,
and public service media yield to commercial media characterized by increasing
concentration of ownership and control through takeovers, mergers, and globalization
(Thomas & Nain, 2002).

Cross-media ownership results in a concentration of media ownership and
promote oligopolistic dominance (McChesney, 2003). The concentration of media
ownership undermines the promotion of diverse media and diversity of information. The
growing concentration of media ownership is resulting in the privatization of information
(Masterman, 1985). Media pluralism should be understood as the diversity of media
supply, reflected, for example, in a plurality of independent and autonomous media and a
diversity of media contents available to the public (Doyle, 2003). Citizens who had to
depend on state-owned television and radio as the sole entertainment and news providers
until the late 1990s now have access to 74 television and 122 FM radio stations owned

and operated by private entrepreneurs in Pakistan (Rasool, 2012).

Since 2002, electronic media has experienced unprecedented development in
Pakistan, and there has been a mushroom growth of new television and radio channels in
the country. Pakistan's print and electronic media are not pluralistic as they are mostly
restricted to the major cities and prominent people. Most media content is related to
politicians, political candidates, Ministers, leading federal and provincial officials, and

alleged and actual violators (S.A. Siraj, 2009). Media diversity has long been discussed in
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democracy. For instance, in the United States, the Communications Act addressed the

notion of media diversity as early as 1934 (Einstein, 2004).

Diversity is a precondition for promoting political or social pluralism for citizens
to be well politicized and actively participate in democracy (McCann, 2010). Through an
open communication system in the public sphere, media diversity promotes vibrant
public debate among individual citizens. A conflict with the opposite error is essential to
a clear apprehension and deep feeling of its truth (Mill, 2002). Simple as this may appear,
media diversity is a broad concept with multiple dimensions. Media can contribute to
diversity firstly by reflecting differences in society, secondly by giving access to different

points of view, and thirdly by offering a wide range of choices (McQuail, 1992).

The availability of an extensive range of views is essential to a healthy democracy
and vibrant public debates. Rules limiting the concentration of media ownership are
generally deemed to be in the public interest because they prevent a few individual
owners from exercising a disproportionate impact on public opinion (McCann, 2010).
States must guard against infringements of the freedom of expression and information
and should adopt policies designed to foster as much as possible a variety of media and a
plurality of information sources, thereby allowing a plurality of ideas and opinions. On
the other hand, it is also argued that cross-media ownership may positively impact
diversity. As a large number of resources and capital available to big media firms, it

ultimately enables them to innovate multimedia products and contribute to diversity.

Pakistani bureaucracies failed to lay down a properly conceived legal framework
for "cross-media ownership™ the country has quickly become the world's worst example
of media concentration. The influential newspaper groups, now owning equally powerful
public platforms like T.V. channels, have developed an unexampled ability to frighten the
governments and authorities through their handpicked columnists, anchors, and selective
news bulletins, thus making it virtually impossible for politicians or civil society to push
any legislation or "Code of Conduct™ that militates against the interests of these media

magnates. The national debate needs to focus on the challenges of media monopolies,
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primarily because of unlimited and unregulated cross-media ownership (Pirzada &
Hussain, 2012).

Mass media spread Western culture and values around the planet, and many
writers have asked whether this will lead to a more homogeneous world culture.
Important work on media ownership patterns has demonstrated the increased
conglomeratization of the media and shown the extent to which the power of
representation lies in a small number of corporations (Tunstall & Machin, 1999). Media
diversity is an important policy goal in achieving democracy (McCann, K. 2010). The
structure of media systems and the efficacy of a given system's ability to promote a
variety of sources, outlets, and opinions are deemed essential to constructing a robust

marketplace of ideas (Howley, 2005).

Many Scholars have focused on the potential harms that may result from
concentrated media ownership, including the abuse of political power by media owners
or the under-representation of some significant viewpoints. Individuals and societies need
diverse and pluralistic media provision. Concentrations of media ownership narrow the
range of voices that predominates in the media and consequently threaten society's
interest (Doyle, 2003). the need for pluralism is ultimately about sustaining
representation within a given society for different political viewpoints and forms of

cultural expression (Doyle, 2003).

2.3 Media Homogeneity

Ina June 2012 televised debate on media reforms in Pakistan, media professionals
agreed that the homogeneity of media sources and content adversely affects the media
sphere and that effective policymaking is required to strike a balance between
infotainment and extreme programming. In concluding the debate, the federal minister
for Information and Broadcasting said that homogenous and routinized infotainment ran
contrary to the idea of a free and diverse flow of information in the marketplace of ideas,

and the government would introduce new regulations to check unhealthy trends such as
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concentration of media ownership, which is problematic as media influence citizens'

participation in the political processes (Jabbar, 2012).

Homogeneous press rules the markets with the corresponding lack of diverse
perspectives required for deliberation and the exercise of public control. The specific
point was to see if this concentration implies a tendency to uniformity of the positions
reflected in their editorials and the positions of their sources when commenting on the
same issues and if this would generate media homogeneity (McQuail, 1998). Even with
the growing concern about the homogeneity of the social actors represented in the media
and attributed to the phenomenon of de-regularization of the media and concentration of
media ownership, some studies consider that others are responsible for this lack of
diversity (Llorens, 2003).

The most significant casualty of concentrated ownership is the plurality of ideas
and diversity. Homogenous ownership of media results in homogeneity of ideas and
underrepresentation of vitally important but critical political ideologies and viewpoints
(Bagdikian, 2004). (Rebolledo, 2000) used focus groups to study popular classes'
perceptions of the media and observed that "there is a lack of pluralism in the media,
which only contain the opinions of those whose points of view are similar to those of
their owners." Audience defragmentation is a severe threat to the healthy functioning of
democracy, and new technologies have the potential to both fragment and defragment the
audience. Nevertheless, the process of defragmentation of the audience would seem to

require, as a precedent, a homogeneous media agenda.
2.4 Theoretical Framework

Theories are essential and pivotal to the entire research work because they assist,
explain, forecast, and comprehend research activities that have been previously carried
out. They can also occasionally dispute the work that has already been done, provided
that they do so within the parameters that have been defined. Theories are crucial because

they help us explain why events occur rather than merely describing or predicting them.
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This research topic concerns the publications of the cross-media-owned press.
The relationship between media ownership and its agenda towards the coverage of the
news stories for the readership in public. The agenda of the media ownership shall be
scrutinized if it's pluralistic or homogeneous when it comes to their publications. In
developed countries, various research has been carried out regarding media ownership

and its agenda-setting function towards the public.
2.5 Media Ownership Theory

Shoemaker and Reese (1991) have tried to improve and expand Altschull's work
(Altschull, 1984). According to their theory of media ownership and news content, the
owners of a media organization have the ultimate power over the news content of the
newspapers. They contend that the primary focus of a news organization owned by a
publicly held corporation is to make a profit, and objectivity is seen as a way of attracting
the readers desired by advertisers. The news content is built into the economic objective
of the company. Though in some rare cases, the owner may choose to make profits
secondary to an ideological goal, such as promoting a particular agenda, the organization
cannot indefinitely ignore the economic goal. Especially when stockholders own media

firms, public service is usually sacrificed for profitability.

Shoemaker and Reese (1991) have discovered that news organizations with a
large portion of funding from commercial sources are far more likely to base their news
judgments on objectivity and newsworthiness. Shoemaker and Reese (1991) said that a
commercial media outlet is more responsive to its audience and advertisers, both of
whom desire these qualities. For instance, newspapers typically support political
candidates who share the same political views as the owner or publisher. Ownership has
grown to be such a strong driving force behind the media organization that it now
influences editorials and columns and how news and features are covered. It reflects the
owners' political views or areas of interest. Thus, Shoemaker and Mayfield (1987)
explained that "media content” is "the product of the complex set of ideological forces
held by those who fund the mass media" (Shoemaker & Mayfield, 1987).
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Shoemaker and Reese (1991) also point out ownership's critical role in the news
media organization. They argue that "although news departments may be organizationally
buffered from the larger firm, content is still controlled indirectly through hiring and
promotion practices” (Shoemaker & Reese, 1991). For instance, newspapers typically
support political candidates who share the same political views as the owner or publisher.
Ownership has grown to be such a strong driving force behind the media organization
that it now influences editorials and columns and how news and features are covered. It

reflects the owners' political views or areas of interest.
2.6  Agenda Setting Theory

McCombs and Shaw founded agenda theory in 1972. The significant shift from
media representations of the outside world to representations of our brains is at the center
of this communication theory. To support Cohen's argument, agenda-setting theory's
central tenet is that aspects prominent in media pictures also stand out in visual
representations or audience discourse. The public agenda is determined by the media
agenda, to use metaphorical terminology. The components of these programs might
theoretically be anything. Several topics of widespread interest have been the focus of

most studies so far.

The study's most crucial theoretical tenet was that the general prioritizing of
topics depends on how much attention is given to them in the media (McCombs &
Ghanem, 2001). McCombs, in 1998 expanded the application of this theory to the case of
"Framing." He said that in addition to teaching us what to believe, the media also taught
us how to think. There are two stages to the agenda-setting process. The topic's
significance in how news is reported in the media is referenced in the first level. At this
stage, through widespread media coverage, the media makes suggestions and guides the
public's thinking. The media will concentrate on the object's nature and its issues
throughout the second part of the agenda. The media instructs and advises the public on

how to see particular problems. (Yang and Stone, 2003).
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2.6.1 Media Agenda and Public Agenda

Scholars and media specialists have developed McCombs' agenda-setting theory.
Around 1960, In order to investigate some of the significant issues Americans confront,
Funkhouser (1973) employed agenda theory. The comparison of public news and public
opinion reveals a strong relationship between the public agenda and the media agenda.
Six themes of general interest were discovered to correlate with media coverage by
Canel, Llamas, and Rev in 1996. The results demonstrated a strong and advantageous
relationship between the public agenda and the media agenda for problems of public
importance. Oniebadi (2007) examined how newspapers affected Kenya's public agenda
formulation. Surveys and content analyses were done to gauge public and media
sentiment. The results confirm the main finding of agenda-setting theory, which holds a

close relationship between the public agenda and the media.

This effect of mass media—the capacity to alter people’s cognitive patterns and
organize their thought processes—has been referred to as the agenda-setting function of
mass communication. The power of mass media to cognitively organize and organize our
reality for us may be the most significant influence of this medium. In conclusion, while
the mainstream media may not influence our opinions, they are amazingly successful
(McCombs & Shaw, 1977). How the media shapes how a given problem becomes a
general topic The public agenda is the primary topic or issue that the general public or
members of society are concerned with the target audience. This idea describes the
relationship between the mass media's attention to a problem and how the public or
media viewers respond to or ascribe to that problem. (Littlejohn and Foss, 2009). The
agenda-setting theory is a crucial idea that applies to political communication and other

related social science fields like mass communication (Reese: 1991).
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CHAPTER 3

RESEARCH METHODOLOGY

3.1 Content Analysis

The relationship between particular words or topics may be easily measured or
evaluated by a researcher utilizing the content analysis approach. Thus, content
analysis may be defined as a scientific study of communication in the form of content.
The different communication contents are thoroughly studied to determine their contexts
and meanings. According to "Bernard Berelson's publication of Content Analysis in
Communication Research in 1952," it has been regarded as the most adaptable method
for social scientists when the aim is to evaluate the true meanings of the communication
message. Additionally, as noted by Holsti, sure political scientists and historians have
been seen to apply content analysis. (1968). However, because qualitative research
comprised most of what social scientists did, this group used it the most frequently.
(Dominick and Wimmer, 1994:163).

"Academics from a wide range of disciplines, including social sciences,
communications, psychology, political science, history, and language studies, frequently
employ content analysis in social science and mass communication research. It has been
used to study a variety of subjects, such as social change, cultural symbols, shifting
theoretical trends across disciplines, authorship verification, shifting media content, and
how social issues or problems, like atrocities against women or dowry harassment, are
covered in the news, as well as ascertaining propaganda trends and election-related issues

as they reflected in media coverage".

The most popular approach researchers employ to generate a qualitative
expression of a particular occurrence is content analysis; this technique helps to
generalize the data in the form of statistics, percentages, and sentences that appear to be
more objective. Content analysis approaches seem to be the most practical when a

researcher wishes to look into sensitive study topics. The studied data has different
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symbolic interpretations since the data used in such analyses are based on content. It may
effectively capture qualitative content, though it is typically considered a quantitative
instrument. (Stempel, 1989:121). The context-sensitivity of the technique will help

categorize qualitative traits like the tone of news coverage as positive or negative.

Content analysis will be a valuable method to review the data and identify the
common gaps in the text when the data has some missing information or has been
incorrectly recorded. When used in experimental or survey-based research, the content
analysis approach cannot produce valid results (Woodrum, 1984). It is capable of
handling vast volumes of data. Processing takes time, although computers have recently
made it significantly more straightforward. It is a labor-intensive, low-cost strategy that

does not demand much money.

Investigating the data Content analysis might start with a clear statement of the
study's goals or research questions. The researcher states the study's goals and asks,
"What do | want to learn from this communication content?" The researcher must thus
choose an appropriate communication source and pose inquiries that can be answered by
content analysis. By transforming "raw™ occurrences into data that can be examined
scientifically, the content analysis aims to create a corpus of knowledge. Choosing
analysis units, establishing categories, selecting appropriate material to sample, and
ensuring coding reliability are the four methodological challenges that a researcher

dealing with a content analysis study must address in practice (Stempel, 1989).

In this study, we used quantitative content analysis; According to Bouma &
Atkinson (1995), quantitative research is 'Structural, logical, measured and wide.' A
quantitative analysis method is based on numerical information and is typically
associated with using statistics (Stokes. 2003). As we have analyzed the coverage of
Pakistan's cross-media owned Press, this research study is based on quantitative analysis

techniques in a systematic manner.
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3.2 Sample Size

For content analysis researcher has selected a whole population and census.
Whole Populations is also known as Total Population, in which the researcher selects an
entire population of interest as they have a particular set of similar characteristics. We
have selected this Sampling Technique as our sample newspapers are analyzed
thoroughly on consecutive dates. Therefore, the content in this regard has been evaluated
from the four English & Urdu newspapers owned by the cross-media press groups, i.e.,

Jang & Nawa-i-Wagqt, from January 1, 2022, to 28th February.

Jang Group The News 530
Jang 1t January 2022
Nawa-i-Waqt The Nation 570 to
Group o
Nawa-i-Waqt 28" February
2022
1100

Table 1 Sample size

In table 1 above, the sample size is displayed. Jang group's two newspapers, Jang

& The News, had 530 Entries, while Nawa-i-Waqt's two newspapers Nawa-i-Waqt &
Jang, had 570 entries. The two press groups combined had a total of 1100 mentioned
entries; in this regard, the topics, thematic frames, and the placement of the news stories
compared the homogeneity and plurality of all the variables. For this purpose, the codes
were assigned to the given variables for describing the quantitative data in meaningful
form based on which the analysis on the SPSS has been conducted for generating the
results, which is upcoming in the following chapters. The information on these variables

is presented in the given table below.
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Table 2 Coding Sheet

The News

Jang
The News & Jang
The Nation

Nawa-i-Waqt

The Nation & Nawa-i-Waqt

Homogeneity

Plurality

Politics

Terrorism

Economy

Protest

Military

Development

Health

International News

Pakistan — India

Judiciary

Pro Government

Anti-Government

Neutral

Upper fold

Lower Fold

3.3 Variables

Newspapers, topics, thematic frames, and placement are the variables in this study

which are as follows:
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3.4 Newspapers

The four newspapers Jang, The News, Nawa-i-Waqt & The Nation, have been
taken as a sample for analyzing and evaluating cross-media practices of the Pakistani
Press. The Front Pages were selected only of all the four newspapers as they have the

essential news in the form of leads, sub leads, and various important news stories.
3.4.1 Jang Group

A subsidiary of the Dubai-based Independent Media Corporation is the Pakistani
media giant Jang Media Group, better known as Geo Group. Its main office is in
Pakistan's Printing House in Karachi. The Daily Jang, a daily published in Urdu, is part
of this organization, which publishes the most newspapers in Pakistan. The Geo TV
Network, Mag Weekly, the News International, etc. The founder, chairman, and editor of
the Jang Group of Newspapers was Mir Khalil-ur-Rahman (1927-1992). The current
leader of the Karachi-based business house is Mir Shakil-ur-Rahman. He also holds the
position of Editor-in-Chief and serves as the CEO of the Jang Group of Newspapers. The
Newspapers owned by Jang Group are The Daily Jang, The News International &
Various others. This group was chosen as it is the leading of the oldest and leading Press

in Pakistan, having a large readership.
3.4.2 Nawa-i-Waqt Group

Majid Nizami Trust now owns the Pakistani daily newspaper Nawa-i-Waqt. On
March 23, 1940, it was launched under the direction of Hameed Nizami. Hameed Nizami
founded this publication. Before his passing in 2014, his younger brother Majid Nizami
served as the organization's chief editor and publisher. After his passing, the Nawa-i-
Wagqt Group of Publications passed to the Majid Nizami Trust, which Majid Nizami
established during his lifetime. Rameeza Arif was chosen by the Trustees of the Majid
Nizami Trust in 2016 to serve as the Managing Director of the Nawa-i-Waqt Group of
Publications and as the Senior Vice President of the All-Pakistan Newspapers Society.

Nawa-i-Waqgt Group has numerous newspapers, namely Nawa-i-Waqt, which is in Urdu,
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and The Nation, which is in English. This group was selected as a sample because it is

one of the oldest newspapers in Pakistan and the most prominent.
3.5  Major National Issues

The Jang Group and Nawa-i-Waqt group has published news stories based on
these significant national issues in their newspapers. So, analyzing the similarities and
differences of these significant national issues, this variable has been designed and coded

in the coding sheet table 2. The issues, therefore, are as follows:

e Politics

e Terrorism
e Economy
e Protest

e Military

e Development

e Health

e International News
e Pakistan — India

e Judiciary
3.6 Homogenous or Plural

The homogeneity and plurality of the cross-media owned Press, as this data will
show us the practices adopted by the selected Press. Homegeneity would be a bad
practice, showing us the Media Homogeneity. At the same time, plurality would be a

good practice as it would show us Media Pluralism & Diversity in the content.
3.7  Thematic Frame

Thematic frame focuses on news stories that are Pro-Government, Anti —
Government, or Neutral. This indicator was to determine how a news story of a
significant national issue is framed. It provides the researcher a different idea of which

cross-media press group is leaning towards which side of the political atmosphere.
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3.8 Placement

The placement of news stories on the front page is critical, as the position of a
specific news increases or decreases its newsworthiness tenfold. Two folds of any

newspaper are upper and lower fold. The same research is designed in the same manner.
3.9 Ethical Considerations

The study’s ethical concerns are an essential component that aids the author in
avoiding any academic or ethical wrongdoing. The researcher made sure that the
information gathered from the sources was used in the underlying study under the name
of the chosen source. For this reason, the researcher ensured that the data was only
utilized for scholarly purposes. In order to make sure that the information would only be
used for research purposes, the researcher also addressed a letter to the publication that

considered the erroneous use of information.

The researcher considered objectivity by choosing methods and approaches based
on their applicability and reliability rather than intuition or personal preferences. By
using all data in its original format without altering it to shape the direction of results, the
researcher upheld the integrity of their work. To give credit to the original writers of the
information and prevent concerns with academic misconduct and plagiarism, all
information from secondary sources has been appropriately cited, along with a thorough
bibliography. In order to prevent typing and human mistakes, researchers carefully

review the data and general information.
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CHAPTER 4

DATA ANALYSIS AND RESULTS

41 Introduction

This chapter deals with the data analysis and results collected for the content
analysis to investigate the underpinned study's research questions, objectives, and
hypotheses. For this purpose, the quantitative data were analyzed using SPSS statistical
software to generate inferences on the research theme. Therefore, four newspapers, i.e.,
the The News, Jang & The Nation, Nawa-i-Waqt, have been selected where the framing
of news was assessed for determining the cross-media owned practices in the Pakistani

press where data has been extracted over two months.
4.2  Results

It is pertinent to mention here that one of the significant objectives of the study
was to ascertain the framing of news stories print media of Pakistan. For this reason, four
newspapers and two months were considered for this paper, which is further elaborated in
the underlying tables, and the percentage of frequencies found in the parenthesis within

the below-mentioned Tables:



Newspapers

Table 3: Characteristics of the Study Sample

The News

Jang

The News & Jang

The Nation

Nawa-i-Waqt

The Nation & Nawa-i-Waqt

Total

Major

National
Issues

Politics

Terrorism

Economy

Protest

Military

Development

Health

International News

Pakistan- India

Judiciary

Total

Placement

Upper Fold

Lower Fold

Total

Thematic

Frames

Pro-Government

Anti-Government

Neutral

Total

30

163.04,
P=.001

1650.78,
P=.000

96.61,
P=.001

4.44,
P=.109
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The above Table 3 shows the overall characteristics and detailed information of
the selected sample of the research study. All the mentioned characteristics of the sample
were presented in the form of figures so that they may be easily understood for a clear
picture for the masses so that this study can be beneficial for the masses and future
researchers and policymakers. According to the first point of Table 3, there are 1100
entries from the four cross-media owned Press, i.e., The News, Jang & The Nation, and
Nawa-i-Waqt. Overall, Nawa-i-Waqt & The Nation have the most plurality in the
published stories, which means there is more pluralism and diversity and less
homogeneity in the Nawa-i-Waqt press group. In contrast, The News & Jang have more
homogeneous stories, meaning there is more homogeneity and lesser pluralism. The
Probability of the first point is .001, which means it is significant; hence it supports and
validates our hypothesis.

The second point of Table 3 shows us the overall frequency of news stories on
the Major National Issues of the cross-media-owned Press. In all the major national
issues, politics, economy, international news & judiciary were given the most Coverage
as news stories related to these issues were published more. The probability of the second
point is .000 which means it is significant; hence it supports and validates our hypothesis.
The third point of Table 3 shows us the placement of the news stories in the upper and
lower fold of the front page of the four selected newspapers, as the evident majority of
news stories are in the upper fold. The reason for this difference is that majority of
newspapers had advertisements in the lower fold. The probability of the third point is
.001 which means it is significant. The fourth point of Table 3 shows us the frequency of
the thematic frames. It shows us that the news stories published in the selected Press were
more pro-government than anti-government. The difference between anti-government
and neutral news stories was minimum. The probability of the second point is .100 which

means it is not significant; hence it does not support and invalidates our hypothesis.
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Research Questions:

32

RQ 1. To What Extent Pakistani Cross Media Press Practices Homogeneity or

Plurality in Stories on Their Coverage of Major National Issues?

Table 4: Overall homogeneity and plurality in the coverage of Major National Issues

Politics

Terrorism

Major Economy

National Protest

Issues Military

Development

Health

International
News

Pak - Ind

Judiciary

Total

43 (3.9) [138 (12.5) 87 (7.9) | 40(3.6) | 137(125) | 58(5.3) | 503 (45.7)
12(11) | 404) | 11(10) | 1(0.1) | 12(LI) 7 (0.6) 47 (4.3)
15(1.4) | 19(1.7) | 22(2.0) | 21(1.9) | 29(26) | 11(1.0) | 117 (10.6)
1(01) | 2(02) | 3(03) | 1(0.1) | 10(0.9) 6 (0.5) 23 (2.1)
4(04) |14(13)| 8(0.7) | 0(00) | 7(06) 20(1.8) | 53(4.8)
1(0.1) | 16(15)| 5(05) | 5(05) | 9(0.8) 3(0.3) 39 (35)
8(0.7) | 5(05) | 4(04) | 1(01) | 18(L6) 6 (0.5) 42 (3.8)
11(1.0) | 12(1.1) | 18(1.6) | 36(3.3) | 26(24) | 13(1.2) | 116(10.5)
2(02) | 5(05) | 7(06) | 4(04) | 37(3.4) 5 (0.5) 60 (5.5)
15 (1.4) | 13(1.2) | 26 (2.4) | 10(0.9) | 27 (25) 100 (9.1)

The above Table 4 shows overall homogeneity and plurality in the coverage of

major national issues; it is evident from the Table that both the cross-media owned press

groups (Jang, The News) & (Nawa-i-Wagqt, The Nation) have more plurality than

homogeneity in their coverage of the major national issues. This Table also shows that

major national issues such as politics, economy International News & judiciary are

getting more coverage while major national issues like protest, development & health are

getting the least coverage. This data also clearly indicates that Pakistani press has more

pluralism and less homogeneity.
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RQ 2. What is the plurality between the selected Publications in the Cross Media

Press on Major National Issues?

Table 5: Plurality in Coverage in the Selected Publications

Jang The News
228 (20.7) 112 (10.2) 191 (17.4)
340
Nawa-i-Waqt The Nation
119 (10.8) 312 (28.4) 138 (12.5)
431
Total 771 (70.9) 329 (29.9)

1100.00,
P=.000

Table 5 shows plurality and homogeneity in the selected publications on major

national issues. As evident from the Table, there is more plurality than homogeneity in

the cross media owned press. It means that coverage in cross media owned Pakistani

press is less homogenous and more pluralistic on major national issues. It also provides

clear evidence that the Nawa-i-Waqt Group is more diverse than the Jang group.

Regarding individual newspapers, The Nation has the most plurality in their stories

compared to the rest of the other four. The Table also shows the overall homogeneity and

plurality in both the cross-media owned press; after analysis, we can say there is 70.9 %

plurality in the news content while 29.9 % homogeneity in the news content of the

Pakistani cross media owned press. The probability of table 5 is .000 which shows it is

significant.
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Table 6: Coverage of Homogeneity and Plurality in the significant Major National issues

Major
National

Issues

Politics 145 (13.2) 358 (32.5) | 503 (45.7)
Terrorism 18 (1.6) 29(2.6) 47 (4.3)
Economy 33(3) 84 (7.6) 117 (10.6)
Protest 9 (0.8) 14 (1.3) 23(2.1)
Military 28 (2.5) 25 (2.3) 53 (4.8)
Development 8(0.7) 31(2.8) 39(3.5)
Health 10 (0.9) 32 (2.9) 42 (3.8)
International News 31(2.8) 85 (7.7) 116 (10.5)
Pakistan - India 12 (1.1) 48 (4.4) 60 (5.5)
Judiciary 35(3.2) 65(5.9) | 100(9.1)

Total

H 329 (29.9) ‘ 771 (70.1) ‘1100 (100)‘

23.22,
P=.006

Table 6 shows the homogeneity and plurality between major national issues of all

selected cross media owned press combined. It is evident from the Table that politics has

the highest number of homogeneity and plurality this major national issue has the most

coverage in the publication of news stories. Almost (except military) all topics in the

study are different than similar. This data shows that the Pakistani Press is more diverse

and less homogenous in the Coverage of major national issues. The Probability of Table

6 is .006, which shows it is not significant as it is more than .005.



35

RQ 3. What thematic frames are covered by the selected Cross Media Press?

Table 7: Overall Coverage of homogeneity and plurality in the thematic frames

Thematic Frame

I

Pro Government| 124 (11.3) 275 (25) 399 (36.3)

Anti- 108 (9.8) 248 (22.5) 356 (32.4)
Government

Neutral 99 (9.0) 246 (22.4) 345 (31.4)

e s e et

.514, P=.773

The above Table 7 shows the overall coverage of homogeneity and plurality in

the thematic frames, which include pro-Government, anti-Government & neutral news

stories of the cross-media-owned Press of the Nawa-i-Waqt Group & Jang Group. More

coverage is given to news stories that are pro-government in nature but keep in mind that

these publications are more plural than homogenous. It means that in the publications of

the Pakistani press, there is more pluralism of news and less homogeneity of news.

However, more Coverage is given to pro-government news stories than anti-government

or neutral news stories. The probability of Table 7 is .773, which shows it is not

significant as it is more than .005.
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Table 8: Coverage Homogeneity and Plurality in the themes in the selected newspapers

The News ‘ 26 (2.4) 41(3.7) 45 (4.1) 112 (10.2)
Jang ACK) 74(6.7) 47 (4.3) 228 (20.7)

The News & 71 (6.5) 71(6.5) 49(4.5) 191 (17.4)
Newspapers Jang 35.550,

The Nation ‘ 41 (13.7) 34(31)  44(4) 119 (10.8) RSP
Nawa-i-Waqt ‘ 101 (9.2) 101 (9.2) 110 (10) 312 (28.4)
The Nation & 53 (4.8) 35(3.2) 50 (4.5) 138(12.5)
Nawa-i-Waqt

Total 399 (36.3) 356 (32.4)

The above Table 8 shows us the coverage of homogeneity and plurality in the
thematic frames in all the selected newspapers of the Nawa-i-Waqt Group & Jang Group.
Itis fully evident in the data that there is more plurality than homogeneity in the coverage
of stories in their respective thematic frames. In the same way, more coverage is given by
the Jang group to pro-government news stories compared to the Nawa-i-Wagt group, and
the Jang Group gives more coverage to anti-government news stories compared to the
Nawa-i-Waqt group. It indicates that the Pakistani press is more pluralistic and less

homogeneous. The probability of Table 8 is.000 which shows it is significant.
4.2  Research Hypothesis

H 1. There is a likelihood that Pakistan Cross Media Press would be more

homogeneous than pluralistic in its Coverage of Major National Issues.

This research hypothesis is not approved and invalidated, that Pakistan Cross Media
Press would be more homogeneous than pluralistic in their Coverage of Major National

Issues. As seen in Table 6, the data analysis showed that in the cross-media press, nine
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major national issues have more plurality than homogeneity in their publications, except
news stories about the military. hence Pakistani cross media press is more diverse,

pluralistic, and less homogeneous.

H 2. There is a Likelihood That Jang Group Would Publish More Homogenous

Publications on Major National Issues Than That Nawa-i-Waqt Group.

This research hypothesis is approved and validated that the Jang Group would
publish more homogenous publications on major national issues than that of Nawa-i-
Wagqt Group. As seen in Table 5, the data analysis shows that The Jang Group published
191 similar news stories in their publications than that of Nawa-i-Waqt Group, which
were 138, which means Nawa-i-Wagqt is more diverse and pluralistic, and The Jang

Group is more homogeneous.

H 3. There is a Likelihood that Political, Judicial & Economic issues will be covered

with Greater Homogeneity Than Other Issues in The Cross-Media Owned Press.

This research hypothesis is approved and validated that political, judicial &
economic issues will be covered with greater homogeneity than other issues in the cross
media owned press. As seen in Tables 4 & 6, data analysis shows that major national
issues such as politics, judiciary and the economy had more homogenous stories in the
publications compared to the rest of the major national issues in the cross-media owned
press. We can confirm that there is more homogeneity and less pluralism in the cross-

media-owned press on political, judicial and economic issues.

H 4. There is a likelihood that Anti Government news stories will be covered more

than Pro-Government News stories.

This research hypothesis is not approved and invalidated, that anti government
news will be covered more than pro-government news. As seen in Tables 7 & 8, data
analysis shows us that pro-government news stories published are 399 while anti-
government news stories published are 356 in the cross-media owned press. We can
confirm that there is homogeneity in the publications of pro-government news stories,

while in anti-government news, there is pluralism and less homogeneity.



38

CHAPTER 5

DISCUSSION AND CONCLUSION

5.1 Discussion

In underdeveloped nations and transitional cultures, such as Pakistan, the
populace must be exposed to various viewpoints. Regardless of its political, religious, or
other opinions. According to academics, one of the critical issues with media ownership
concentration is the potential for individual views to be heard, the better for democracy

and the more extensive political system excessive regulation of the media.

In the 75 years of its existence, Pakistan has gone through three decades of mixed
political systems, three decades of dictatorship, and a decade of developing but
precarious democracy. There has not been a reliable, skilled, or trained journalistic
community for a while. The development and expansion of the media industry in this
region have faced several difficulties due to the nation's lack of a solid media-business
model. The conventional economic model of the media is built on the volume of
government-funded subsidies for the media industry. Furthermore, the media systems'
journalistic independence, impartiality, and transparency have been curtailed by unstable

and weak political systems and the intrusions of a dominant elite media ownership.

Democracy is under threat if media owners can promote a particular political
perspective and are permitted to dominate the offering of media. Another crucial
component of a developing society is pluralism. Doyle (2002) argues that pluralism is
generally associated with diversity in the media, several different independent voices, and
different political opinions and representations of culture within media. Given Doyle's
pluralism argument, it is clear that citizens require diversity and plenty of media sources

and material.

In this study, we conclude that Pakistani press content-wise is practicing pluralism
as there is a diversity of opinions for the audience and readership to which they are being

exposed. The relevant stakeholders and significant national issues are getting their due
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coverage, which is very good for democracy and is the true essence of journalism. After
the advent of electronic media and now the new digital media, we can say that print
media or press is not what it was in its golden age in the 20th century and before, most
print media press organizations do not possess the workforce and the human resource as
well as the monetary resources as before, regardless of all the hardships of press it is still

accurate and legitimate in its practices.

In the previous chapter, after thorough data analysis, we have learned that the
Pakistani cross-media-owned press is almost 71 % diverse and 29 % homogeneous in its
publications. Many researchers believe the presence of media homogeneity is due to the
Jang & Nawa-i-Waqt groups being concentrated in their ownership; this percentage could
be significantly lowered further if Pakistan Electronic Media Regulation Authority
(PEMRA) had a robust system to monitor media concentration in Pakistan. However, it
would have been only possible when the regulatory body was established in 2002. Now it
seems nearly impossible as there are numerous cross-media groups in Pakistan. The only
course of action can be to stop any further concentration of the media market for freedom

of the press so that internal and external factors do not control them.

Media pluralism and diversity is the essence of the entire media landscape when it comes
to shaping the opinion of the masses as a whole. On the other hand, Media Homogeneity
in the concentrated media does the exact opposite i.e., suppressing the diversity of
opinions. This research has significantly proven us that the cross-media press in Pakistani
press is more diverse and less homogenous as mentioned before. The importance of this
research study is that it explains how the media ownership who run these organizations
have ultimate control and power over important news content, how the agenda setting
function of the media conglomerates effect the mindset and thinking process of the
society which eventually effect the electoral results, thus bringing in new governments,
hence bringing in structural changes in the society. This research sheds light on how
media ownership & its agenda setting function are in conjunction with Media Pluralism

and Media Homogeneity.
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One of the most sacred responsibilities of media is the education and counseling
of society and the masses. When there are just a few sources of information, media
organizations may establish hegemony over the information the public receives. They are
the ones who determine whose point of view should be propagated throughout society,
moreover, whose voice needs to shorten. As Napoli (1997, 2003) argued, "Media
organizations are political and economic entities. They can and are expected to influence
public opinion, government policy, and citizen voting behavior. At the same time, media
organizations” continued existence in a capitalist system such as ours depends upon their
ability to maximize revenue and minimize costs."” Cross-media ownership aids large
media conglomerates in reducing their lowering the cost of manufacturing, making it

possible for them to print more newspapers.

A free press is essential for a democracy to prosper. It helps people acquire
knowledge that could be challenging to attain otherwise. Free media also commonly
serves as a diligent watchdog for the citizens of any nation. It is generally known that
there is a connection between ideology and mass media and that these two can influence
public opinion. In order to further the self-interest of a society's "specialized elite,"”
various media outlets encourage "false awareness™ among their audience members. The
media is acknowledged as the fourth pillar of the state in Pakistan, behind the legislature,
executive branch, and judicial system. Furthermore, Pakistan's constitution, which serves
as a legislative foundation for Pakistani media and forbids anything incompatible with
morality, Islam, or the security of Pakistan, fiercely protects the right to freedom of
information. The political and social climate of Pakistan is now undergoing significant

changes.

In Pakistan, the media serves as the fourth pillar of the state and has the power to
reduce hostilities and intolerance in all spheres of society. The Pakistani media
authorities have a social duty to play a positive role in promoting social harmony and
stability in the nation. It is therefore anticipated that Pakistan's media authorities would
try to advance toleration, harmony, peace, and stability by self-regulating their own

media networks. The news media is essential to Pakistani society's fast-paced culture.
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The usage of news media for various objectives has increased since the beginning of the

information revolution.

Despite this, it has been recognized as a significant factor in the evolution of
opinions. The existence of news media significantly influences the general public's
perception of the world in society. Through the media, people are exposed to current
events on a local, national, and international level, enabling them to voice their thoughts.
The media is undoubtedly a weapon of war in today's globe. It is because winning a war
in today's society entails convincing the populace just as much as destroying the enemy
on the battlefield. A plan that supports the advantages of peace journalism, demoralizes
the war media, and focuses on converting conflicts into peaceful resolutions was also

recommended.

5.2 Conclusion

It was hypothesized that there would be greater homogeneity in the cross-media press
in Pakistan but interestingly, this research study has found out that the homogeneity is
less as compared to plurality in the publication of stories in the cross-media press.
nevertheless, Jang Group’s publications are more homogenous as compared to the
publications of the Nawa-i-Waqt Group. Most of the homogeneity when it came to
the major national issues in both the cross-media press, were found in the issues
pertaining to politics, judiciary, economy, international news & military respectively.
The conclusion can be made that the cross-media press in Pakistan is more pluralistic

& less homogenous when it comes to their publications of Major National Issues.
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5.3 Recommendations for Future Research

Research should be goal-oriented, and it needs to be built so that one cannot fully
anticipate its entire outcome; whether it will be beneficial or not, it will, in turn, also
answer problems that have yet to be addressed. It should be carried out in a manner that
the limitations of the study should not adversely affect the findings. Media ownership is
not an issue in the Pakistani mainstream media; its existence is global, whether
conventional or new media. The researcher must try to expand and broaden their
intellectual horizon and focus not just on print media only. The future research could also

be of qualitative nature when it comes to media concentration.

Media concentration should be accessed in South Asia, i.e., India, Pakistan, Sri —
Lankan, and Bangladesh. It can only be done so if we thoroughly review the literature
which has been published regarding media ownership and its impacts on media pluralism.
Future reach can be carried out in the South Asian region; whether there is media
plurality and media diversity or content homogeneity, this is when our focus of research
is the traditional media only. As we know that digital media has been a game changer and
brought a paradigm shift in the world of media, the focus of the audiences has changed
tenfold; there are a handful of people who read newspapers or watch television channels,

now the attention of the audience has shifted towards the new media.

When our topic of discussion is digital media platforms, we have to emphasize,
e.g., how Facebook changed into Meta then into Metaverse, how Meta now owns
Facebook, Instagram, Messenger, WhatsApp, and other platforms of significant renown,

their total users are in billions. Media has the power to shape opinions, and when it comes



43
to changing the mindset of the masses, the most critical aspect is shaping the political
opinion because, in a democratic society, it affects the electoral, which changes and

brings governments into power, hence changing the society for generations to come.

Future research must be significant in that it should educate the masses on how
huge media conglomerates, whether they own traditional media or new media platforms,
and how their bias affects and molds the thought process and opinions of the masses. This
‘manufacturing of consent by the media owners should be exposed by researchers so that

the masses are aware of how their media consumption affects them.
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Newspaper Major National Homogeneity | Thematic Frame | Homogeneity
Issues

Placement

Codes:

Newspapers: -

The News (1), Jang (2), The News & Jang (3) The Nation (4), Nawa-i-Waqt (5), The
Nation & Nawa-i-Waqt (6)

Major National Issues: -

Politics (1), Terrorism (2), Economy (3), Protest (4), Military (5), Development (6),
Health (7), International Relations (8), Pakistan — India (9), Judiciary (10)

Homogeneity (1), Plurality (2)

Thematic Frame: -

Pro Government (1), Opposition (2), Neutral (3)
Placement: -

Upper Fold (1), Lower (2)
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