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ABSTRACT 

 

This study is about the effect of food labeling on consumers 

buying behavior in the perspective of Pakistan and international 

perspective. In this study the labeling ordinance is studied and 

the activities of PARC are also studied. 

 

Data for this research has been taken from websites, PARC, books, 

questionnaire and previous researches. Information from the 

ministry of food and agriculture is also taken. Labeling is the 

most affective tool of marketing and it is the most informative 

source for the consumers to know about the benefits and even 

usage of the product. It also attracts the consumers by gaining 

the attention of the consumers by imageries on the packed food 

item.  

 

This is the most useful source to get the confidence of the 

consumers and provides with all the necessary information for the 

betterment of the consumers as well as for fulfilling the 

international standards.    

 

 

 

 

 

 

 

 

 

 

 

 

 



 3

ACKNOWLEDGEMENT 

 

I owe profound thanks and deepest gratitude to Almighty Allah, 

the beneficent and merciful who blessed me with determination, 

courage, potential, ability and knowledge to complete this 

research work. I am also thankful to my Kind parents loving 

family members and cooperative friends because their prayers 

affection and help made me able to go through this task.  

 

 

I am sincerely thankful to my supervisor Sir Zafarullah Siddiqi 

who helped me to have a vision to complete this task. I am deeply 

thankful to him for his guidance help motivation encouragement 

and interest. In the end I am obliged to express my gratitude to 

Management Sciences Department. 

 

 

 

 

Humza Kiani  

 

 

 

 

 

 

 

 

 

 

 

 

 



 4

 

TABLE OF CONTENTS 

 

 

 

                Page No 
Abstract             2  

 

Acknowledgement           3 

 

Chapter 1: Introduction          4 

- Broad Problem Area /Background        5 

- Theoretical Framework          5 

- Objectives Of the study         8 

– situation in Pakistan                                   9 

- Importance                                             11 

   

Chapter 2: Literature Review        12 

 

 

Chapter 3: METHODOLOGY         27 

- Type Of Research          27 

- Instruments and Procedures/sources of Data     27 

            

 

 

Chapter 4: Result & Discussion       28 

     

Chapter 5: Conclusion & Recommendations      33 

 

  

REFERENCES           37 

Appendix            41  
 

 

 

 

 

 

 

 


