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ABSTRACT 

The research aims to find out the role of Social media (facebook) “Dealers, Experts & Grade 
sheet on facebook and sale & purchase of used vehicle in Pakistan. The economic condition 
of Pakistan is not that much stable, middle class or even upper class people prefer to buy used 
vehicle either it is imported or it is locally assembled. 

This study is aimed to find out the impact of social media (facebook) on sale & purchase of 
used automobile in Pakistan. Along with the Dealers, experts and grade sheet of used cars. 
There study on sale and purchase of used automobile and the decision making process of 
individuals.  

The research is descriptive in nature. A questionnaire has been developed to take opinion 
from the people of Pakistan about what they think regarding the mentioned subject. The 
primary information for this research has been assessed and broke down through quantitative 
analysis technique using SPSS. Questionnaires have been utilized to gather the information 
from the general population where impact of social media (Facebook) on sale and purchase of 
used vehicles in Pakistan has been checked on and inspected.    

Frequent Words used: Social Media, Facebook, Purchase Decision, Used 

Vehicle, Sale & Purchase. 
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