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Disclaimer 

 

This business plan is submitted as part requirement for the 

Masters of Business Administration Degree at Bahria University 

Islamabad. It is substantially the result of our own work 

except where explicitly indicated in the text. The business 

plan may be freely copied and distributed provided the source 

is explicitly acknowledged. The business plan will be 

distributed to the internal and external examiners, but 

thereafter may not be copied or distributed except with 

permission from the authors. The study and the analysis of 

this research work is based on the information obtained 

primarily from PAC and PAF sources, internet, 

journals/magazines etc. Research reference from those sources 

have been mentioned clearly. This business plan is purely a 

plan for educational purpose any reproduction or duplication 

of any part of this business plan is strictly prohibited. 

Information available in this document is opinion of the 

writers. The business plan will be distributed to the internal 

and external examiners, but thereafter may not be copied or 

distributed except with permission from the authors. 
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