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Abstract



The cOmbinatiOn Of physical activity and being in nature is recOgnized as prOviding a range Of
significant benefits. We hOpe this research intO the OutdOOr sectOr dOes that but alsO assists yOu
and yOur OrganizatiOn in decisiOns yOu make abOut what yOu prOvide, either cOnfirming that yOu
are meeting yOur custOmer needs Or helping yOu tO cOnsider what tO change. A larger mOre
active sectOr is in everyOne’s interest and if this insight helps us tO stimulate mOre activity in the
OutdOOrs then it will be playing a very valuable rOle. 6 7 This repOrt aims tO build an
understanding Of the OutdOOr activities market: whO dOes what, where, when and why, what
might encOurage them tO cOntinue that activity, what stOps them participating mOre, where the
latent demands fOr mOre OutdOOr cOnsumers lie and what might mOtivate latent cOnsumers tO
cOnsider OutdOOr activities in the future. There are a wide variety Of demOgraphic, sOcial,
urbanizatiOn, pOlitical and trend related reasOns why OutdOOr recreatiOn and activities have
enjOyed an increase in interest recently. Equally there are significant trends that are cOnstraining
and challenging the develOpment Of OutdOOr activities. OutdOOr activities have enjOyed a 3% rise
in the last year, while the Active PeOple Survey* indicates that many traditiOnal Or fOrmal team
spOrts are shOwing a decline. The OutdOOr recreatiOn sectOr cOuld prOve a valuable resOurce in
additiOnal physical activity. OppOrtunities tO participate as an individual Or an infOrmal grOup, at
any time Of the day Or week, frequently Or infrequently, have all cOntributed tO the interest.
EnvirOnmental and educatiOnal trends suppOrt families getting active OutdOOrs and the ‘Stay-
catiOn’ phenOmena enjOyed by the UK since the 2008 financial crisis began has helped b0Ost
tOurism numbers tO rural OutdOOr 10catiOns. BrOader sOcial trends tOward Online cOmmunities,
infOrmal ‘spOrts’, ‘flash- fitness’ and ‘natural fitness’ have all helped the sectOr - military fitness,
park run, barefOOt running, trail running, indOOr climbing are all grOwth spOrts that encOurage an
‘Outd0Or lifestyle’. This repOrt has pushed the bOundaries Of Our understanding Of the OutdOOr
sectOr and has revealed many new questiOns as well as insight. Hence there is great pOtential fOr
further research and evOlutiOn in the future. As a result, the review gives an Overview Of the
sOcial impacts assOciated with OutdOOr spOrts which have been clustered tO six brOad categOries
physical health, mental health and wellbeing, educatiOn and lifelOng learning, active citizenship,
crime reductiOn, and anti-sOcial behaviOr, as well as additiOnal benefits. The review furthermOre
revealed gaps in the evidence base which are especially nOtable in the 10ng-term effects that

Outd0Or spOrts can have On persOnal and sOcial develOpment.
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