ASSOCIATION OF PERSONALITY TRAITS WITH
COMPULSIVE BUYING

OMMAI HABIBA

SUPERVISOR
DR. ULFAT NISA

DEPARTMENT OF PROFESSIONAL PSYCHOLOGY

BAHRIA UNIVERSITY

ISLAMABAD, PAKISTAN

2019



ASSOCIATION OF PERSONALITY TRAITS WITH
COMPULSIVE BUYING

Approved

By

Supervisor

External Examiner

Dr. Noshi Iram Zaman

HOD, DPP



THIS THESIS SUBMITTED

BY

OMMAI HABIBA

IS ACCEPTED BY THE BAHRIA UNIVERSITY ISLAMABAD

IN PARTIAL FULFILLMENT OF THE REQUIREMENT FOR THE

DEGREE OF MASTERS OF SCIENCE IN CLINICAL PSYCHOLOGY

2019

APPROVED BY

DR. ULFAT NISA

Sr. Assistant Professor

DEPARTMENT OF PROFESSIONAL PSYCHOLOGY

BAHRIA UNIVERSITY, ISLAMABAD CAMPUS

Dated:




ALL THE PROCEDURES FOLLOWED AND MATERIAL USED
WERE REVIEWED AND APPROVED BY THE HIGHER
EDUCATION RESEARCH COMMITTEE (HERC), BAHRIA

UNIVERSITY, ISLAMABAD



THIS THESIS SUBMITTED

BY

OMMAI HABIBA

IS ACCEPTED BY THE BAHRIA UNIVERSITY ISLAMABAD

IN PARTIAL FULFILLMENT OF THE REQUIREMENT FOR THE

DEGREE OF MASTERS OF SCIENCE IN CLINICAL PSYCHOLOGY

2019

EXAMINER

Dated:




CERTIFICATE OF ORIGINALITY

This is certify that the intellectual contents of the thesis Association of Personality
traits with Compulsive buying are the product of my own research work except, as
cited property and accurately in the acknowledgements and references, the material

taken from such sources as research journals, books, internet, etc. solely to support,
elaborate, compare and extend the earlier work. Further, this work has not been
submitted by me previously for any degree, nor it shall be submitted by me in the
future for obtaining any degree from this University, or any other university or
institution. The incorrectness of this information, if proved at any stage, shall
authorities the University to cancel my degree.

Signature: Date:

Name of the Research Student: Ommai Habiba




uNjy
KR

boife

i Bahria University

& Discovering
S SERryy Knowledge

MS17

Thesis Completion Certificate

Scholar's Name: Ommai_Habiba Registration No: 53502

Programme of Study: MS Clinical Psychology

Thesis Title:

“Association of Personality traits with Compulsive Buying”

It is to certify that the above student's thesis has been completed to my satisfaction and, to my
belief, its standard is appropriate for submission for Evaluation. I have also conducted
plagiarism test of this thesis using HEC prescribed software and found similarity index at
12% that is within the permissible limit set by the HEC for the MS degree thesis. I have also

found the thesis in a format recognized by the BU for the MS thesis.

Supervisor's Signature:

Name: Dr Ulfat Nisa

Date:




e, Bahria University

R O
RN
<

% 4
* @ Discovering

Knowledge
FEILETy; MS17

Author's Declaration

I, Ommai Habiba hereby state that my MS thesis titled

""Association of Personality traits with Compulsive buying”

is my own work and has not been submitted previously by me for taking any degree from
Bahria University, Islamabad or anywhere else in the country/world. At any time if my
statement is found to be incorrect even after my Graduate the university has the right to

withdraw/cancel my MS degree.

Name of scholar: Ommai Habiba

Date:




Bahria University
z&/y\ﬁz, nis Discovering

Knowledge
MS-17

Plagiarism Undertaking

I, Ommai Habiba solemnly declare that my research work presented in the thesis titled
“Association of Personality traits with Compulsive buying”

is solely my research work with no significant contribution from any other person. Small
contribution / help wherever taken has been duly acknowledged and that complete thesis has

been written by me.

I understand the zero-tolerance policy of the HEC and Bahria University towards plagiarism.
Therefore, I as an Author of the above titled thesis declare that no portion of my thesis has been

plagiarized and any material used as reference is properly referred / cited.

I undertake that if I am found guilty of any formal plagiarism in the above titled thesis even
after award of MS degree, the university reserves the right to withdraw/revoke my MS degree
and that HEC and the University has the right to publish my name on the HEC / University

website on which names of students are placed who submitted plagiarized thesis.

Student/Author's Sign:

Name of the Student: Ommai habiba



ACKNOWLEDGEMENT

First and foremost, I would like to thank ALLAH, the Almighty, the greatest of all for giving me
the strength, knowledge, and opportunity to complete my thesis. Without his blessings, this
achievement would not have been possible.

Special appreciation to my supervisor, Sr. Assistant Professor, Dr Ulfat Nisa for her
constant guidance and help throughout my research tenure. Her constructive suggestions,
encouragement, humble attitude and optimism have contributed a lot in the success of this
research.

I would like to thank my Respected Head of Department, Dr. Noshi [rum Zaman for her
guidance and moral support.

My deep and sincere gratitude to my parents for continuous prayers and unconditional
love. My siblings, Muhammad Mansoor, Muhammad Fahad and Muhammad Awais for their
encouragement, help and support.

I would like to thank my friends Amber and Eman for their moral support.Special thanks
to Wajeeha and Maria with whom I have shared moments of anxiety.

Finally, my gratitude goes to all the people who have supported me to complete the

research work directly or indirectly.

Ommai Habiba



Dedicated

To my beloved Ammi and Baba



TABLE OF CONTENTS

CHAPTER -1

Introduction
Compulsive buying
Personality traits
Neuroticism
Extraversion
Openness
Agreeableness
Conscientiousness
Impulsivity
Literature Review
Rationale

CHAPTER - 11

Method
Objectives
Hypotheses
Sample
Operational Definitions
Instruments
Research Design

Ethical Consideration

1-5

6-15

7-8

9-10

10-12

12-13

14-1

15-16

17-30

30-31

32

33

33

33

33

35

36

36



Procedure

CHAPTER - 111

Results

CHAPTER -1V

Discussion

Conclusion

Implication

Limitations and Recommendations
References

Annexure

37

38-50

51-55

56

56

57

58-73



Table-1

Table-2

Table-3

Table- 4

Table-5

Table-6

Table-7

Table- 8

Table - 9

LIST OF TABLES

Frequencies and Percentages of the Demographic variables

Psychometric properties of study variables (N=300).

Inter scale correlation of Personality traits, Impulsivity and
Compulsive buying

Multiple regression analysis to predict Compulsive buying by
Personality traits and Impulsivity among buyers (N=300)

T-test analysis between male and female buyers on Personality
traits, impulsivity and compulsive buying among buyers
(N=300).

t-test analysis between age groups on Personality traits,
impulsivity and compulsive buying among buyers (N=300).
t-test analysis between Middle and Upper socioeconomic
status on Personality traits, impulsivity and compulsive buying

among buyers (N=300).

One way Anova between education categories on Personality
traits, Impulsivity and compulsive buying among buyers
(N=300).

Post-hoc analysis between groups (N=90).

40

41

42

44

45

46

47

48

49



Annexure-A

Annexure-B

Annexure-C

Annexure-D

Annexure-E

Annexure-F

Annexure-G

LIST OF ANNEXURES

Permission to use scales

Informed Consent

Demographic Data Sheet

Compulsive Buying Scale

MINI IPIP Measure of Personality

Barratt Impulsiveness Scale — BIS 11

Plagiarism Report



ABSTRACT

Shopping is an integral part of our economy and every day's life in today's society The current
study aim to assess the association of personality traits and impulsivity with. Further, it also
intend to assess variance of compulsive buying, personality traits and impulsivity across Age,
Gender, Education level, and employment status. After thorough literature review, it was
hypothesized that there would be association of personality traits (i.e. Neuroticism,
Extraversion, Openness, Agreeableness, Conscientiousness) with compulsive buying. Secondly
it was hypothesized that there would be an association of Impulsivity (i.e. Attentional, Motor,
Non planning) with compulsive buying. It was also hypothesized that there would be significant
demographic wise difference on the variable of personality traits and impulsivity. The total
sample of the study comprised of 300(120 males & 180 females) participants. Research
measures used were: demographic Information sheet, Compulsive Buying Scale (Valence,
d’Astous & Fortier ,1988), MINI IPIP Personality measure (Donellan, Oswald, Baird & Lucas,
2006) and Barratt Impulsiveness Scale —BIS 11 (Patton, Stanford & Barratt ,1995). Results
indicate the significant positive correlation of Neuroticism personality trait with Compulsive
buying whereas negative correlation was obtained between Openness ,Conscientiousness
personality and Compulsive buying. Impulsivity was also positively correlated with compulsive
buying. .Results also indicate that Openness personality trait and subscales of Impulsivity i.e.
Attentional, motor and non planning predicts compulsive buying. Moreover, Neuroticism
personality trait was found higher in females as compared to males Among the age groups,
Openness, Agreeableness and conscientiousness was found higher in older adults Among the
socioeconomic status, high level of neuroticism was found in middle class and high level of
extraversion was found in upper class. Among the educational level, the graduates and

postgraduates have high level of openness to experience while agreeableness, was found higher



in post graduates. Impulsivity on the other hand was found higher in undergraduate. However,
No significant differences among demographic variables were found in compulsive and non

compulsive buying. Finally, avenues for future research have also been suggested.

Keywords: Compulsive buying, impulsivity, personality traits, neuroticism, extraversion,

agreeableness, openness, conscientiousness.



