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Abstract

The study examined the public service messages on the Pakistani television channels
during 2016-2018,and measures the effects of PSM on audience behaviour. The current study
highlights most of the time PSM fails to deliver the message to the audience due to different
soci-economic background, level of understanding of the audience. The presentation of PSM
on television channels, the role PSM’s are playing. Current study examined six selected
PSM’s 1) Jab Cigarette Jalta Hai, Cancer Palta Hai (2016), 2) Chalo Aaj se erada karain, 5
minute apnay nam karain (2018), 3) Calcium Deficiency (2017), 4) Tips to avoid heat stroke
(2018), 5) NSP- Malnutrition (2018) and 6) World Polio Day (2017). These six PSM’s were
selected on the bases on similar theme which are health themed PSM ’s. Aim of the study was
to investigate the characteristics of ads, role of the message, major health issues, sources of
the message and message appeals. The current study has used AIDA model, Persuasion
theory and social responsibility theory. The study is a mixed method approach, the selected
PSM are analysed and a survey is conducted.

(2]



Table of Content

LiSt 0f TaDIES ....oooiiiiiiiii e 5
LSt OF FAGUIES ... et e e e e e e st e e s eesene e 6
CHAPTER 01 ..ottt st ettt et st e e sn e s et ensneesaneeennnnnees 7
INTRODUCGTION ..ottt ettt ettt et s e e sb e st e sa e e s be e e sabe e ebseesaneeennnees 7
1o T INErOAUCTION ...t 7
1.2 Public Service message on teleVision .............c.cceooiiiiiiiiiiiiiiiiii e 8
1.3 Problem Statement .............c.coooiiiiiiiiiiiii e 9
1.4 Research QUESTIONS .............oooiiiiiiiiiiiiiiiic e e e e e e e e s e e e e e e e e s nnnreaeeeeeeeas 9
1.5 Objectives of the StuAY ............ccoeiiiiiiiiiiii 10
1.6 Significance of the study ..............ccocoiiiiiiiii 10
1.7 Rationale of the study .............cccoiiiiiiiiiiiiii e 10
CHAPTER 02 ...ttt sttt et e st s e s enee e e 12
LITERATURE REVIEW ......oooiiiiiiiiiiiiiii ettt et 12
2.1 INErOUCEHION ...ttt 12
2.2 Theoretical Frame Work ...........c.ccooiiiiiiiiiiiii e 24
CHAPTER 03 ... et 28
RESEARCH METHODOLOGY ......ocooiiiiiiiiiiiiiieceeeee ettt e 28
B INEEOAUCTION ... ettt e et e st s b e s e e nre e sre e 28
3.2 Research Desi@n.......coocuviiiiiiiiiiiiii e e 28
3.3 Research Analysis Methods .............ccccooiiiiiiiiiiiiii s 28
3.3.1 Content analySis .........coccviiiiiiiiiiiiiie e e 28
3302 SUIVRY -ttt ettt e ettt e e e a bt e e e eab bt e e e e n e e e e e nbe e e e e aab b e e e e anreeeennee 29

3.4 Sample Size and Sampling Methods................cccooiiiiiiiiiiiiii 30
3.5 Tools used for collecting the data ....................ccooiiiiiiiiiii e 30
3.6 Content SCREMIE .......ocoiiiiiiiiiii e 31
37 CodING SREEL ... e e s 31
3.8 Validity and Reliability .............coooiiiiiiiiiiiiii e 31
3.9 Limitation of the Study............ccooooiiiiiiiiiii 31
CHAPTER 04 ...ttt ettt e s eht e s e e bt e e s be e e sateesbeeenneae 33
AINALY SIS et e ettt e a e ettt s h e st e h et st sa bt et e ab e e et e s aree s 33
4.1 INErOAUCTION ...cooiviiiiiiiiiii e et 33
4.2  Findings (content analysis)............occueiiiiiiiiiiiiiiiii e 33
4.2.1 Characteristics 0f ads ............cocciiiiiiiiiii 33



4.2.2 Role of the TESSAZE. ........coooiuiiiiiiiiiiiei e e 34

4.2.3 Primary health ISSUES ...........ccoooiiiiiiiiiiiii e 35
4.2.4 Types of Sources (MeSSEIZEIS) ...........ccocuiiiiiiiiiiiiiiiiiiiic i 36
4.2.5 MeSSAZE APPEAL......c.uiiiiiiiiiiiiiiee e e 37
4.2.6 Public Service messages ANALYSIS ..........ccooiiiiiiiiiiiiiiiiiieeiee e e 37
4.3 FINAINES (SUIVEY) ...ciiiiiiiieiiitiie ettt ettt e e sttt e e sttt e e e sabe e e e e aabeeeessabbeeeesanbeeeeaanne 49
4.4 SummAary of FeSUILS ..........oooiiiiiiiiiii 58
CHAPTER 5.t e h et eh e st e bt e st e e bt e e s bt e e abbe e sabeeeabaeeenaes 60
DISCUSSION ..o e e st sra e sne e 60
5.0 INrodUCtION .....oooiiiiiiiiiii e s 60
5.2 COMCIUSION.......eiiiiiiiiiiie i ettt st e et e s e e sreeenenee 63
5.3 Theoretical Implications of the study ..............cccccccoiiiiiiiiie 64
5.4 Practical Implication of the study ................ccccoooii 65
5.5 Recommendations for future studies...............ccoccoooiiiiiiiiiiiiiii e 65
6. REFEI@NCES .......oooniiiiiiiiiiii et 67
T APPENDIX ...ttt ettt et e sttt e s et e s r e e sbt e e s be e e nbn e e sreeenae 76
APPENDIX L.ttt sttt e s ettt sab e et esat e s be e e sateesbeeeaee 76
Coding Sheet...........occoiiiiiiiiii 76
APPENDIX IL....coiiiiiiiiiii e et st st sa e st saa e snae e e 77
L0 1] 8 10 111 P | USSR 77
APPENDIX ILL.....oooiiiiiiiieiiie ettt ettt et et e st e e b e sane e e nnn e e s neennnee s 81
SYNOPSIs Of the PSIVI™S ...cooniiiiiii e 81

(4]



List of Tables

Tables

Table 01: list of Television Ads included in the study

Table 02: Demography in delimitation

Table 03: Percentages of age of the respondents

Table 04: Percentages of Male and Females respondents

Table 05: Percentages of education of the respondents

Table 06: Percentages of effective characteristics in PSM’s.

Table 07: Percentages of role of PSM.

Table 08: Percentages of presentation of effective.

Table 09: Percentages of types of messengers used to deliver the PSM
Table 10: Percentages of use of Persuasive message appeals in PSM’s

Table 11:Coding Sheet

(5]

Page No.
27
30
47
47
48
48
50
51
52
54
74



List of Figures

Figures

Figure 01: AIDA model

Figure 02:Overwhelming spreading of smoke and burning cigarette
Figure 03: Animated image of lungs created through cigarette smoke and
textual information regarding the tobacco consumption.

Figure 04: Maya Ali standing in the kitchen and narration her dialogues
and Mahira khan standing in the dinning area and narrating her dialogues
Figure 05: Sanam Saeed Standing in the living room and narrating her
dialogues and poster picture of all three celebrities in the end

Figure 06: Zeba Bakhtiar and Sarwat Gillani narrating the dialogues
Figure 07: Presents symptoms of heatstroke

Figure 08: Precautionary measures to be adopted

Figure 09: Ahmad Zeb standing and Faria Hassan walking narrating their
dialogues.

Figure 10: Dr. Amir Ali giving awareness and poster image of Sana
Bucha

Figure 11: Polio health worker giving polio drops to children’s and Polio

victim giving awareness to people about polio

(6]

Page No.
23
36
36

38

38

40

42

42

44

44

46



