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Abstract

The current study sheds light on the supplier collaboration and its impact on the firm’s
performance. The study was done also by keeping in view the risk management capabilities
of the firms and its relationship between firms performance and supplier collaboration?
Hypothetically it has been said that the integrating the supply chain elements brings out the
strategic advantage for an organization in a much competitive environment. So, an
empirical survey was conducted in which sample of approximately 200 respondents
(supply chain, retail, marketing and logistics industry professionals) was collected from the
Oil and LPG marketing companies. Data was analyzed through SPSS software and various
data analysis tests were done on collected data. Results signify that supplier collaboration
significantly influence firm’s performance and also the risk management capabilities of the
firms moderately mediates the relationships between supplier collaboration and firm’s

performance.

Key Words: Supplier Collaboration, Firm’s Performance, Risk Management Capabilities,

Oil and LPG Marketing Companies
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