IMPACT OF BUYER SUPPLIER RELTIONSHIP AND INFORMATION
QUALITY ON PERCEIVED PERFORMANCE OUTCOMES USING
MEDIATION INDUSTRIAL VENDING SYSTEM SUCCESS: AN
EMPIRICIAL STUDY FROM PAKISTAN HEALTHCARE
DEPARTMENT

DANIYA ASIF
01-396191-003

A thesis submitted in fulfillment of requirements for the
award of the degree of Masters of Science in

Supply Chain Management

Department of Management Sciences

BAHRIA UNIVERSITY, ISLAMABAD

OCTOBER 2020



Approval for Examination

Scholar’s Name: Daniya Asif.
Registration No: 01-396191-003.

Programme of Study: Masters in Supply Chain Management.

Thesis Title: Impact of Buyer Supplier Relationship and Information Quality

on__ Perceived Performance Qutcomes Using Mediation

Industrial Vending System Success: An Empirical Study from

Pakistan HealthCare Department.

It is to Certify that the above Scholar’s thesis has been completed to my stratification
and, to my belief its, standard is appropriate for submission for examination. I have also
conducted plagiarism test of this thesis using HEC prescribed software and found
similarity index 10 % that is within the permissible limit set by the HEC for the MS
degree thesis. I have also found the thesis in a format recognized by the BU for the MS

thesis.

Principal Supervisor’s Signature:

Date:

Name: Dr. Shahzad Ahmad Khan




Author’s Declaration

I Daniya Asif hereby state that my MS thesis titled “Impact _of Buyer Supplier

Relationship and Information Quality on Perceived Performance Qutcomes Using

Mediation Industrial Vending System Success : An Empirical Study from Pakistan

HealthCare Department” is my own work and has not been submitted previously by

use for taking any degree from this university Bahria University, Islamabad Campus or

anywhere else in the country/world.

At any time if my statement is found to be incorrect even after my graduation, the

University has the right to withdraw / cancel my MS degree.

Name of Scholar: Daniya Asif

Date: 07% October, 2020




Plagiarism Undertaking

I, solemnly declare that research work presented in the thesis titled “Impact of Buyer

Supplier Relationship and Information Quality on Perceived Performance Qutcomes

Using Mediation Industrial Vending System Success : An_Empirical Study from

Pakistan HealthCare Department” is solely my research work with no significant

contribution from any other person. Small contribution / help wherever taken has been

duly acknowledged and that complete thesis has been written by me.

I understand the zero-tolerance policy of the HEC and Bahria University towards
plagiarism. Therefore, I as an Author of the above titled thesis declare that no portion of
my thesis has been plagiarized and any material used as reference is properly referred /

cited.

I undertake that if [ am found guilty of any formal plagiarism in the above titled thesis
even after award of MS degree, the university reserves the right to withdraw / revoke
my MS degree and that HEC and the University has the right to publish my name on the
HEC /University website on which names of scholars are placed who submitted

plagiarized thesis.

Scholar / Author’s Sign:

Name of Scholar: Daniya Asif



Plagiarism Report

Impact of Buyer Supplier Relationship and Information Quality on
Perceived Performance Outcomes Using Mediation Industrial
Vending System Success: An Empirical Study from Pakistan

Healthcare Dept
10 6 Sy
SIMILARITY INDEX INTERNET SOURCES PUBLICATIONS STUDENT PAPERS
n John F. Kros, Jon F. Kirchoff, Mauro Falasca. 1 o

"The impact of buyer-supplier relationship
quality and information management on
industrial vending machine benefits in the
healthcare industry”, Journal of Purchasing and
Supply Management, 2019

Publication

mafiadoc.com 1
Internet Source %

]

Submitted to Buckinghamshire Chilterns 1 %
University College

Student Paper

H

www.emeraldinsight.com
Intamel Source g <1 %

eprints.utas.edu.au <1 %

Intermet Source

o]

ijirk.com



COPYRIGHTS ©

All rights reserved. No part of this thesis may be reproduced or shared in

any manner without the prior consent of the author.

©Daniya Asif 2019 — 2020

vi



vii

DEDICATION

To my lovely Parents Mr and Mrs. Asif Zahoor who
always stood beside me in all hardships and no doubt the

prayers of them are always like a shadow in the sun.



viii

ACKNOWLEDEGMENT

In the name of Allah, “the most” Beneficent, “the most “Merciful.

I have been extremely fortunate to have several companions in this sojourn who helped
me tremendously in attaining my goals.

My inspiration, throughout has been my supervisor and mentor, Dr. Shahzad Ahmad
Khan, who by placing his family and personal comfort far behind, continued to guide
me to reach the end of journey in a most constructive and creative way. His vast
knowledge, dedication, motivation and encouragement remained a source of inspiration
to me in conducting my research work.

This work remains incomplete without the support of every beloved and honorable
faculty member Dr. Sabeen Hussain Bhatti for her teaching and training in
understanding the concepts of Research, her moral and research support always remain
behind this work.

My especial thanks to our Student Advisor Ms. Quratul Ain Khan and PG programme
coordinator Mr. Adil Riaz for their endless support during this degree programme

Last but not the least, the shoulders of my life, whose never ending love, care and
support, [ would especially acknowledgep two stars of my life, my brothers Hamza Asif
and Abdul Samad, without their care and motivation, none of this is possible.

Finally, I would like to thank all those who have been supportive and remembered me
in prayers, in this period of life.

Thank you.



ABSTRACT

The current study sheds light on the effect of buyer supplier relationship and
information quality on perceived performance outcomes in terms of cost, customer
services and inventory management with mediation of industrial vending machine
systems in Health Care sector of Pakistan.An empirical survey was conducted in which
sample of 250 respondents (supply chain managers) was collected from pharmaceutical
companies, pathological labs and other health care systems which are using industrial
vending machines in their operations. Data was analyzed through Smart PLS software
and Structural Equation Modelling (SEM) was done on collected data. Results signify
that buyer supplier relationship and information quality significantly influence
perceived performance outcomes and these relationships are also mediated by industrial

vending system benefits.

Keywords: Industrial Vending System, Buyer Supplier Relationship, Information

Quality, Perceived Performance Outcomes, Health Care Sector
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