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Abstract

Purpose: The assigned study is devoted to the understanding, evaluating and analyzing of the 

factors which are responsible for improving consumer buying behavior. The package 

characteristics influencing milk purchase behavior were analyzed in this article. 4 product 

attributes were chosen that would include nutritional value, price, impact of place, and 

quality requirements and were evaluated using Statistical Tool to evaluate their effect on 

milk usage and buying behavior. Including 200 participants using the Strongly disagree to 

strongly agree scale-based survey, the assessment was conducted out in metropolitan areas of 

Karachi.

Methodology & Design: The data was collected by through stratified sampling from

different organizations specially dairy industries based in Karachi, students and common
adopted for research which was self-administered.people. Structured questionnaire was 

Multiple linear regression has been used to conduct analyses of the obtained data. SPSS

software has been used for analysis data.

Findings: The findings were significant for all variables and it was proved via study that 

Nutritional Information (NI), Quality Standard (QS) and Impact of Place (IP) has significant 
impact on consumer buying behavior. The obtained results of the detailed analysis and study 

reveals that there is a significant impact on nutritional information and consumer buying 

behavior (HI), significant impact of place and consumer buying behavior (H3) and 

significant impact of quality standard and consumer buying behavior (H4), but (H2) reveals 

relationship between price and buying behavior of consumer regarding to the packed milk.no

Limitations: As there is always a room for improvement and it can be done by overcoming 

the following key limitations. The limitation of this study is the shortage of perspective and 

amongst the people regarding packaged milk , another limitation was the COVIDawareness
19 and shorter span of time. Moreover low level of support extended by the respondent be 

forced the researcher to restrict to smaller sample size ie 200. For this kind of vast research

good time period for collection of data is required.



Recommendations: Growing scope of Dairy industry calls for marketeers to determine 

elements involved in relationship marketing and their impact on dairy sector. The future 

study can be done to find out the impact of packaging features on the perspective of 

consumer buying behavior. Except all four variables, this analysis can also be conducted on 

other domains in order to find the impact of customer purchasing behaviour on them. The 

data collection of this report has mostly been carried out on the current data, so that the 

detailed study can be carried out in previous years to improve the studies and find out about 
the developments in the marketing strategies used by the firms. Moreover a large collection 

of sample size can be collected in order to improve the results.

more

Keywords: Nutritional Information (NI), Price (P), Quality Standard (QS) and Place (PL), 

Pakistan Daily Association (PDA)
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