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Abstract 

Financial institutions have always been the point of concern and no one can deny the 

significance of baking sector. There are two-opposite banking systems working parallel to each 

other; Conventional Banking and Islamic Banking. There has been lake of awareness regarding 

the Islamic Banking as many perceive it same as Conventional Banking. The project mainly 

focuses on the practices and products of Islamic Banks in comparison with Conventional Bank. 

This comparative analysis differentiates between the interest-based financing of Conventional 

Banking and interest-free financing of Islamic Banking. 
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